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Title: Title of the programme shall be “B.A. (Hons.) Mass Communication (3+1=4
years) course.”

Provisional of multiple exit/entry: In case students leave the course without
completion four semester, after suceessfully earning of 40 credits in first two
semester a certificate in Journalism and Mass Communication, and after securing 80
credits in first four semester a Diploma in Journalism and Mass Communication may
be awarded to them. Lateral entry (Based upon the approval from standing bodies)
may allowed to certificate holders in third semester and Diploma holders in Fifth
Semester if students fulfil criterion approved by the University. In such case students
have to pay Admission and other fees as a fresh candidate.

Affiliation: Proposed programme shall be governed by Department of Journalism
and Mass Communication, Maa Vindhyavasini University, Mirzapur, Uttar Pradesh.

Objectives of the Curriculum:

* Equipping students with considerable knowledge, technical skills, professional
values and attitude appropriate to Journalism and Mass Communication practice.

* Prepare students to probe and understand deeply the nature of Journalism and Mass
Communication, potentialities of Journalism and provide correct information to the
society effectively.

* Impart knowledge and skills to prepare the students as trained professionals to
confront complex, changing and challenging media field and national problems
effectively.

* Facilitating student's skills of problem solving, resource utilization and services
linking to help Government and society.

Programme Qutcomes:

PO-1: To inculcate in communication skills, its role and importance in society. To
impart the knowledge of Mass Communication and Journalism covering a wide area
of studies.

PO-2: Critical Thinking and Professional Judgment: Apply theoretical knowledge
to make a critical analysis, intervene using innovative frameworks and evaluate and

follow up.
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PO-3. To impart skills related to Information Communication Technologies
(ICTs), including digital and media literacy and competencies. To apply the
objectivity and critical thinking for communicating to masses through a
variety of mediums such as Short Films, Documentary Films, PTC for
Television, Advertising and PR Campaign, Event Management, News Paper
Production for Print.

PO-4: Create awareness to become an enlightened citizen as well as a
dynamic professional with commitment to deliver one’s responsibilities
strictly adhering to highest standard of ethics and professionalism.

PO-5: Scientific Temper: Gaining aptitude for research for contribution to
knowledge enterprise and documentation of Mass Communication theories
and practices.

PO-6: To develop research knowledge in Mass Communication area.

Programme Specific Qutcomes:

PSO-1: Understanding the fundamental relations between society, culture

and communication.

PSO-2: Provide advanced knowledge of Communication Theories &

Models, History of Journalism, Public Relations and Advertisment.

PSO-3: Introduce students to the practical arena of exploring the potential of

media tools to become an able media professional.

PSO-4: To develop the learner into competent and efficient Media &

Entertainment Industry professionals.

PSO-5: To inculcate professional ethics, values of Indian and global media

culture.

PSO-6: To prepare socially responsible professionals with global vision.

PSO-7: Assist students in preparing for competitive exams.

PSO-8: Students will be propricient in research methods.

Duration:

¢ Total duration of the programme shall be of three years + one years, spread
over eight semesters (six+two).
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Seats:

* Total number of students to be admitted to the programme shall be 120 (90 Regular
including + 30 Paid seat). Reservation shall be permitted as per the Uttar Pradesh

State Government rules and regulations.
Eligibility Criteria:
The eligibility criteria for admission in "B.A. (Hons.) Mass Communication (with

Research)" is as follows-

* Candidates should have an Intermediate certificate or its equivalent in any
discipline from a recognized collage/Institution. Minimum marks for this course will

be applicable as per Maa Vindhyavasini University, Mirzapur admission guidelines.

* Reservation of seats for various categories shall be as per the Uttar Pradesh State

Government rules and regulations.
Admission Procedure:

* Admission procedure will take place as per the Maa Vindhyavasini University,

Mirzapur admission guidelines in this regard.

Medium of Instruction:

* The Medium of Instruction will be Hindi/English.

Attendance:

* As per as the Maa Vindhyavasini University, Mirzapur guidelines in this regard.
Assessment of Papers:

Assessment of all papers will be done in two parts. 75% marks will be awarded
externally and 25% marks will be awarded internally through Mid Term

Examination. :
%{w@
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Semester-wise Titles of the Papers in B.A. (Hons.) Mass Communication

Year Semester | Course | Major/Mi Paper Title Theory/Pr | Credits
Code nor/Skill | agtical
B.A. (Hons.) First BAMC- Major Introduction to Theory 04
i* Year Semester | 2510IT Cominutiication
Theory
- - BAMC- Major Neéws Reportitig & Theory 04
25102T Writing
. 1 BAMC- Major Practical | Practical 04
25103P | |
- v BAMC: Skill ‘ Communication Theory 03
] 251048 Elective Skills
o N Co= As per As per 02
curricular | university Co-curricular university
rules | rules
B.A. (Hons.) | Second | BAMC- Major ‘ Journalism : An Theory 04
1" Year Semester | 25201T Introduction
BAMC- Major News Editing Theory 04
25202T | - _— _
i BAMC- Major Practical Practical 04
25203P | AR, W=
- BAMC- Minor | Language Proficiency | Theory 06
25204M Elective | N TR |
2 1) BAMC- Skill Computer and | Theory 03
252058 Elective ‘ Information-
| Communication |
Technology
" " Co- As per As per 02
curricular | university | Co-curricular university
rules rules
B.A. (Hons.) Third BAMC- Major History of Indian Theory 04
2" Year Semester | 25301T Journalism
BAMC- Major Electronic Media Theory 04
25302T I
BAMC- Major | Practical | Practical 04
25303P : ‘
- - BAMC- Skill Personality | Theory 03
353048 Elective Development f
" i Co- As per | Asper 02
curricular | university Co-ciirricular | uhiversity
rules | rules
B.A. (Hons.) | Fourth BAMC- Major | Piiblic Relatiotis And Theoty 04
2" Year Semester | 25401T | Corporate
|  Communication
5 ’ BAMC- Major Development Theory 04
25402T Communication
5 - BAMC- Major Practical Practical 04
25403P ,
s BAMC- Minor Design and Graphics | Theory 06
25404M Elective | |
o ' BAMC- Project Research Project Project 03
25405R (In Summer
Vacation- 90 Hours) '
" . Co- As per .As per 02
curricular | university Co-curricular university
rules rules
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[ B.A. (Hons.) Fifth BAMC- Major | Press Law and Ethics | Theory 04
3" Year Semester | 25501T
" ’ BAMC- Major Advertising Theory 04
25502T
N ’ BAMC- Major Sports Journalism Theory 04
25503T
N BAMC- Major Photo Journalism Theory 04
25504T
- BAMC- Major Practical Practical 04
25505P
B.A. (Hons.) Sixth BAMC- Major Indian Knowledge Theory 04
3 Year Semester | 25601T System and
Tradinational Folk
Media
N " BAMC- Major Nation and Theory 04
25602T International Current
Affairs
» BAMC- Major Writing for Mass Theory 04
25603T Media
- BAMC- Major Cinema Studies Theory 04
25604T
N BAMC- Major Practical Practical 04
25605P
B.A. (Hons.) | Seventh BAMC- Major New Media Theory 04
4" Year Semester | 25701T Technology
' = BAMC- Major Visual Theory 04
25702T Communication
,, ) BAMC- Major Global Media Theory 04
25703T Scenario
- BAMC- Major E-Content Writing Theory 04
25704T and Development
o BAMC- Major Practical Practical 04
25705P (Documentory/ Short
Film)
5 = BAMC- Major Research Project Research 05
25706R Project
B.A. (Hons.) | Eightth BAMC- Major Communication Theory 04
4™ Year Semester | 25801T Research
» » BAMC- Major Al Journalism Theory 04
25802T
» BAMC- Major Indian Government Theory 04
25803T Polity and
International
Relations
' - BAMC- Major Data Journalism Theory 04
25804T
’s = BAMC- Major Practical Practical 04
25805P (Citation and
/ Refersing, Research
Report formate,
Praposal
Writing, Working
Bibliography )
, . BAMC- Major Dissertation | Dissertatio 05
25806D n
) . Total 170
YO
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B.A. (HONS.) MASS COMMUNICATION

g HACR

FIRST SEMESTER

B BIS | DY 0 P BT T e | wise
Course Course Name of Course Max Credit
Code No.
BAMC- qerH Har g ulk=g 100 04
25101T First Introduction to Communication (25+75)
Theories
BAMC- fem AR Hepold Ud ol 100 04
25102T | Second News Reporting & Writing (25+75)
BAMC- qarg PIpIRES 100 04
25103P Third Practical
BAMC- skill IR HIered 100 03
251048 Elective Communication Skills
As per Co- Co-Curricular As per 02
university | Curricular umVTrs'ty
rules rules
. B AT 400 17
Sub Total
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B.A. (HONS.) MASS COMMUNICATION
A VAR (First Semester)
UTAUA—UAH (Paper-First)

Course Code Course Title

BAMC-25101T TR Rigra uReg

Introduction to Communication Theories

Credits: 04 Core Compulsory
Max. Marks: 25-I1A+75EA Min. Passing Mark: as per as university rule
Total No. of Lecture : 60

Objective of the course:

To acquaint students with knowledge of the fundamentals of Communication.

To make students familiar with concept of Human Communication.

To understand the concept of various types of Communication and be acquainted

with their various components.
To develop and nurture Communication skills.
To make them understand in detail the Communication Models.

P TN
Course Content
EEaE] RN TR DI =T
Unit Topics No. of Lecture
w7 H ART | 15
Communication: Meaning, Concept, Definitions, Objective, Types,
Two-way Communication. Narad as a Communicator.
2 | SO 3, EURUN, GRWIET, GiHdr, ROl U4 igfe, SesiErR
qegd U4 oK | 15
Mass Communication: Meaning, Concept, Definition, Process Steps,
and feedback. Mass Media and it's Types.
3 |99R @& HiSel: UHOUHOHI0RO Hied, 3 Higd, dNdd Hied,
399 gue AR Hiew, 9 Hisd | 15
Models of Communication: SMCR Model, Osgood Model, Lasswell
Model, Shannon & Weaver Model, Schramm Maodel.
4 | AR & Rigra Fame Aifsar g, goie Rigra, goter afeT
Rigr, AfeTr vd HarR | ARfd AFge@ &1 TR | SmRefe
bl HAlse | 15

Theory of Communication: Normative Media Theories, Bullet Theory,
Agenda Setting Theory, Marshall MclLuhan's views on Media and
Communication. Theory of Sadharanikaran.

Outcomes of the course:

After

the completion of the course the students will be able to understand-
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e Communication- meaning, definition, concept, process, concept, and types. Medium of
mass communication.
e Mass Communication: Meaning, Concept, Definition, Process Steps, and feedback.

e Models and Theories of Communication.

TEId Yol Bl '\‘f(ﬂ ( List of Reference Books):

1. Denis McQuail. Communication Models, Sage Publications Ltd, 2005.

2. Arvind Singhal and Everett M. Rogers. india’s Information Revolution: From Bullock Carts to
Cyber Marts, Sage, New Delhi, 2001.

3. Keval ). Kumar. Mass Communication in India, Jaico, New Delhi, 2000.

4. Colin Sparks. Globalization, Development and the Mass Media, Sage Publications, London,

2007.

Graeme Burton. Media & Society Critical Perspectives, Tata McGraw-Hill, New Delhi, 2010.

9 #fdge, SSeR e AN HRIMSGYE, A9 Ufeddher |
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10. mﬁa Abger, HIfeaw 3o € H9

11. o dlo R0 T, A HYFSIA (oS sTeude, favafderney yebred TR |

12. w0y JrorTfean, SREaR g AR SIUANT, TGS YR, 78 (o |
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B.A. (HONS.) MASS COMMUNICATION
JH ¥A%EX (First Semester)
YeAYF—fgdT (Paper-Second)

Course Code: : Course Title

BAMC-25102T AR Hehold UF o dd
News: Reporting & Writing

Credits: 04 Core Compulsory

[ Max. Marks: 25-1A+75EA Min. Passing Mark: as per as university rule

[ Total No. of Lecture: 60

Objective of the course:

e To describe the news and importance of Reporting in Journalism.

e To describe the Specialized Reporting and Beats.

* To enumerate various types of Reporting.

e To describe the Qualities of Reporter & their reports.

e To enumerate News Writing: Soft News, Hard News, Feature, Infograph and News Packaging.

B grEft
Course Content
ELaE] fifs AdER P &
Unit Topics No. of Lecture
1 | 99mR: 3, g, dd, TER, 9id | S9ER 9REAT @ o, sol 15

EER!
News: Meaning, Definition, Elements, Types, Sources. Elements of
News Structure, Types of Intro.

2 Wwaﬁwqﬂ@aﬁmﬂmﬂﬁm|wm 15
HAGINT & [T | HTGErr” RG2N RETR, TR wareern, ¥y
Hareerd |

Reporting: Meaning, types, Elements & Precautlons Qualities of a
good reporter. Types of Reporter: Stringer, City Reporter, Special
Correspondent.

3 | g RAéT w@ dic v, @, O™, enfds, Mo v 3y, 15
Specialized Reporting and Beats: Crime, Sports, Science, Economic,
Rural & Agriculture, Health, Cinema, Political, Meeting & Seminar,
Festival, Public Gathering.

4 | HETCHR: I£¥G, IR U9 GANY, Fareard G BT BaRe | FHEN 15
A e G, TS gol, BIER, TS, gol ST | FAMER 3
Jdgl, T2T TG Q@I BT AT |

Interview: Purpose, Types & Preparation, Coverage of Press
Conference. News Writing: Soft News, Hard News, Feature, Infograph,
News Packaging. Use of Statistical data, figures and diagrams in News.

%\// Page 11, 33 @m
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Outcomes of the course:

After completion of the course the students will be able to learn-

News, elements, changing concepts, writing news, elements of news writing, function
and structure of news paper organizations.
Reporting, types, role, importance of sources, changing role of reporters in convergence
media.
Editing, managing news flow, copy editing, news value, objectives of copy editing,
graphics and cartoon, editing software’s.

Journalistic writing and types, feature, editorial, column writing, writing for magazines.

HErad gl &Y '\‘fm' ( List of Reference Books):

Gl el lads on

© N o »

Tony Harcup. Journalism Principles and Practice, Vistaar, New Delhi, 2005.

1. Arul Aram and Nirmaldasan. Understanding News Media, McGraw-Hill, Chennai, 2009.

M.V. Kamath. The Journalists Handbook, Vikas Publishing House Pvt. Ltd., New Delhi, 2009.

Bill Kovach and Tom Rosenstiel. The Elements of Journalism: What Newspeople Should Know and
the Public Should Expect, Crown Publishers, New York, 2001.

Paul Manning. News and News Sources, Sage Publications, 2004.

Robert L. Hilliard. Writing for TV, Radio, and News Media, Thomson Learning, 2005.

Antony Friedman. Writing for Visual Media, Focal Press, April 2001.

Jan Johnson Yopp and Kathrine C. McAdams. Reaching Audiences: A Guide to Media Writing (3rd
Edition), Allyn & Bacon, 2002.

Murthy, D.V.R. Developmental Journalism, Dominant Publishers, New Dethi, 2012.

. Anna McKane. News Writing, Sage, New Delhi, 2006.
. Tim Harrower. Inside Reporting: A Practical Guide to the Craft of Journalism, Tata McGraw Hill,

New Delhi, 2010.

. Wynford Hicks, Sally Adams, Harriett Gilbert and Tim Holmes. Writing for Journalists, Routledge,

2008

. 3RO Po Az, Bvegd e Raifdy yos weifcy
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B.A. (HONS.) MASS COMMUNICATION
TeH YA%EX (First Semester)
Y 9F—gdig (Paper Third)

UTAF (Practical)

Course Code: Course Title
BAMC-25103P BIRIUES
Practical

Credits: 04 [ Core Compulsory

Max. Marks: 100

" Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60 Hours

Objective of the course:

To make the students practically knowledgeable about-

e Reporting, Planning of Reporting

¢ Crime, Sports, Science, Rural and Agriculture, Health, Education, Environmental,
Political News Reporting and writing.

e Coverage and News Writing of Meeting and Seminar.

e News Packaging.

BN AHA
Course Content
EEAF] NILEd oY /odER B AT
Unit Topic No. of lab/ Lecture
1 RaféT @1 o | 04
Planning of Reporting
2 IR, W, fA=i, T vd Gy, waree, R, waraRo, 24
SIS TR Hhed Ud oG |
Crime, Sports, Science, Rural and Agriculture, Health,
Education, Environmental, Political News Reporting and
writing.
3 T Td HIS] BT Havel Ud IR o | 12
Coverage and News Writing of Meeting and Seminar.
4 Haraardl AT & Haxol, FHaR JHT | 20

Coverage of Press conference, News Packaging.

Outcomes of the course:

After completion of the course the students will be able to know-

o Planning of Reporting.

e News Reporting and writing related to crime, sports, science, rural and agriculture,
health, education, environmental and political.

e Coverage and News Writing of Meeting and Seminar.

e Coverage of Press conference, News Packaging.

yeal!
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TEEd Ueli &Y ﬂ\‘_tff ( List of Reference Books):

—
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10.
11

12.

13.
14.
15.
16.
17.
18.

. Tony Harcup. Journalism Principles and Practice, Vistaar, New Delhi, 2005.

I. Arul Aram and Nirmaldasan. Understanding News Media, McGraw-Hill, Chennai, 2009.

M.V. Kamath. The Journalists Handbook, Vikas Publishing House Pvt. Ltd., New Delhi, 2009.

Bill Kovach and Tom Rosenstiel. The Elements of Journalism: What Newspeople Should Know and
the Public Should Expect, Crown Publishers, New York, 2001.

Paul Manning. News and News Sources, Sage Publications, 2004.

Robert L. Hilliard. Writing for TV, Radio, and News Media, Thomson Learning, 2005.

Antony Friedman. Writing for Visual Media, Focal Press, April 2001.

Jan Johnson Yopp and Kathrine C. McAdams. Reaching Audiences: A Guide to Media Writing (3rd
Edition), Allyn & Bacon, 2002.

Murthy, D.V.R. Developmental Journalism, Dominant Publishers, New Delhi, 2012.

Anna McKane. News Writing, Sage, New Delhi, 2006.

Tim Harrower. Inside Reporting: A Practical Guide to the Craft of Journalism, Tata McGraw Hill,
New Delhi, 2010.

Wynford Hicks, Sally Adams, Harriett Gilbert and Tim Holmes. Writing for Journalists, Routledge,
2008
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B.A. (HONS.) MASS COMMUNICATION
e FHEEX (First Semester)

Skill Elective

Course Code: Course Title

BAMC-25104S HAR Breret

Communication Skills

Credits: 03 Elective

Max. Marks: 100

Min. Passing Mark: as per as university rule

Total No. of Lab/Lecture: 45 Hours

Objective of the course:

To make the students practically knowledgeable -

e To give students knowledge of Interpersonal Communication: Body Language, Pitch,
Tone and Volume.

e To train for Personality Development.

e To train for Letter Writing and e-Mail Etiquette.

B G

Course Content

Unit

NN ED

Topic

AR B T

(No. of lecture)

BA—9TE, 431, I3 Dicde, wWifve dor, efced (weiraa),
IURfT | #1qor Bleret: Afshg I8 AfSpg #1qur, sqor & qrenaff
B R AT frwle Rremr |

Interpersonal Communication: Body Language, Pitch, Tone,
Volume, Facial expression, Gestures, Posture, Eye contact,
Proxemics, haptics, appearance. Listening Skills: Active vs passive
listening, Removing listening barriers. Etiquette of Telephonic
Communication.

13

g WoR: de—fddre, 3iudiNe  dre—fdarg @ AxaT,
Tb—fAqed GaT | TARS andl | Hev sreel| uReml: e
=l RIerER, /@ 9feT vd uftrmr worfer | amaRe ween
T, faaR Hord, fAvfa e

Group Communication: Debate, Structure of a formal debate.
Argument construction. Evidence based speaking. Moderation
skills. Discussion: GD etiquette, Leadership role and participation
strategies. Problem Solving in Groups, Brainstorming, Decision
making.

12

fdde faera: dfdaea wog, @fdaa FEoT § JaR o g e |
STl Td W@—cgic-, &Hdl Ud HHGINT & ggam |
Ffckea aREU (Sredr fIve) | sreos ®a1 RiemR, amiiie
Rrermr @ @aaiie Remr |

Personality Development: Understanding Personality, Role of
communicatjon in personality shaping. Self-Awareness & Self-

12

[
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Assessment, Identifying strengths and weakness. Personality test
(lohari Window). Classroom etiquette, Social Etiquette and
Professional Etiquette.

4 | U9 o@d U9 3HA RenrR, siueiRe ud, fshiea R,
ST TIEYD FGER |

Letter Writing and E-Mail Etiquette, Formal Letters, Digital
Etiquette, Online Professional behavior.

08

Outcomes of the course:

After completion of the course the students will be able to know-

¢ Knowledge of Interpersonal Communication: Body Language, Pitch, Tone and Volume.

e Personality Development, Self-Awareness and Self-Assessment.
e Letter Writing and e-Mail Etiquette.

S Al &l Hﬁ ( List of Reference Books):

N Yt e et oy wun
ICARTE b TR R A B A
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B.A. (HONS.) MASS COMMUNICATION

SECOND SEMESTER
PE B | PG A0 DI BT AH e | wiec
Course Course Name of Course Max Credit
Code No.

BAMC- e YRR b Ry 100

25201T First Journalism: An Introduction (25+75) 04
BAMC- ERIE FATER FAIGT 100

25202T Second News Editing (25+75) 04
BAMC- ?‘[&‘ﬁ'ﬂ SIDIEIES 100 04
25203M Third Practical

BAMC- Minor HIYT T&TdT 100 06
25204M | Elective Language Proficiency

BAMC- Skill BN UG eA—Far et 100 03
252048 Elective Computer and Information-

Communication Technology
As per Co- As per 02
university | Curricular Co-Curricular university
rules rules
Hol IR 500 23
Sub Total

e

bt -

Maa Vindhyavasini University, Mirzapur
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B.A. (HONS.) MASS COMMUNICATION
fedr ¥9%ex (Second Semester)
YTUA— YIH (Paper- First)

Course Code: Course Title

BAMC-25201T THBIRGT: U aRay

Journalism: An Introduction

Credits: 04 Core Compulsory

Max. Marks: 25-1A+75EA

Min. Passing Mark: as per as university rule

Total No. of Lecture: 60

 Objective of the course:

e To describe the Functions of Journalism and Social Responsibility of Journalism.

e To educate about Specialized Journalism

e To give students knowledge about Duties and Responsibilities, Values and Ethical

Standard of Journalism.
e To describe the Emerging Trends in Journalism.

B Gl

Course Content

Unit

RILEd

Topics

AR B &7

No. of Lecture

UFEIRAT: 3, URMIEI, TGURU, Sgavd, A | UAGIRAl 4
AHINTG SRS | U8 & W9 § UAGIRAT |

Journalism: Meaning, Definition, Concept, Objective, Functions.
Journalism & Social Responsibility. Journalism as a Profession. )

15

faRipd U=HTRA: @loll UABIRAGT Ud RS TR, [Ivelvorcas
YAGIRAT, AldIgel UAGIRAl, Wd U=IBIRAl, SifSd BRG], ddhioud
YHAGIRGT, 99 UFBIRAT, ARG TABINRCT |

Specialized Journalism: Investigative Journalism and Sting Operation,
Analytical Journalism, Mobile Journalism, Yellow Journalism,
Embedded Journalism, Alternative Journalism, Web Journalism,

Citizen Journalism.

15

UFBRI & DA (9 Icaalicd | YFBIRdl & Hog T4 Hfcdd AT |
UHBIRAT 3R TRBR, THABINRAT Td ST, TABINRAT Td FHN |
Duties and Responsibilities of Journalist. Values and Ethical Standard
of Journalism. Journalism and Government, Journalism and Public
Opinion, Journalism and Society.

15

TABTNGT Dl FAKIT YGicaadi, TABIRGT BT A fawai & e
fasm | e -

Emerging Trends in Journalism, Interdisciplinary Relationship with
Journalism: Political’ Science, Economics, Psychology, Sociology and
Science & Technology.

15

N/ G
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Outcomes of the course:

After completion of the course the students will be able to learn-

e Journalism, concept, types, history and development journalism.
Specialized Journalism: Investigative Journalism and Sting Operation.
Duties and Responsibilities of Journalist.

Values and Ethical Standard of Journalism.
Emerging Trends in Journalism.

HERS U=l B G (List of Reference Books):

v o €N Ueah—{RIYIGT FHTRAO—Iaed ufkeder, 78 el
° Bael . FAR—AN HHYAHI 357 ITI-Te! TR 81w, 78 et
* Sl 98 W ARF—{F vFmRar: Ay sram, & go e, 78 e
° SI. 35 feari—smgfe yFHIRa—fa<afderey yereH, aRor
o UHIL HHI-NHITA SiHferoi—fAem ufeaf3nT, 7 faeel
o WY S-S AR TG THHIRA—HTALT UfADIH, TG

L
N . A /
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B.A. (HONS.) MASS COMMUNICATION
fedhr ¥9%<ex (Second Semester)
YT ys—fgdia (Paper- Second)

Course Code: Course Title
BAMC-25202T HHAER AUS
News Editing
Credits: 04 Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lecture: 60

Objective of the course:

e To Describe Process, Tools, technology and Editorial Symbols.
e To Describe the importance of editing in a news paper
e To Define the the News Editing, Principiles of editing etc.
e To enlist the contribution of the Electronic revolution in editing.
e To Discribe the Photo Editing.
e To define and describe the Translation for Press. Sentence Construction, Paragraph
Construction, Adjective and Adverbs, Precis and Punctuation.
B A
Course Content : _
EEaF] s AT B TE&=T
Unit Topics No. of Lecture
1 | HureH: e, gRWYT, IEe IR AT HAll AR UF & duIedd 15
frT @1 e | TEd, SRR HUled, g 9u—§ured Td
IUHUTES T B T AFGA |
Editing: Meaning, Definition, Objective and Needs. Structure of
Editorial Department of a Newspaper. Functions & Qualifications of
Editor, News Editor, Chief Sub Editor and Sub Editor.
2 |y% OfST S P9 Hued, ol Bl Hured, U9 fd=ifeq @ 15
[UTEH, SHI, RS, HIel UG |
Proof Reading, Desk Copy Editing, Agency Copy Editing, Editing of
Press Release, Dummy, Layout, Photo Editing.
3 | e GHEId AR UBR, WUEHIT @+, ¥ g, HUYISH & -4 15
RER
Headlines: Techhique and Types, Editorial Writing, Column Writing,
Latter to Editse: v
4 | UKIP g gl -adis Hol. d Gl deHd gHen, e wHien ud 15

w1, g, e wdem) C
Books & Magazine Review, Review of Art & Culture, Film Review and
Music, Dance & Drama Programme Review.

N%’\/page _— @W@”




Outcomes of the course:

At the completion of the course, students will be able to:

Understand Meaning, Definition, Objective and Needs. Structure of Editorial.
Understand the role of editors.

Spot holes in stories and remedy them.

Edit copy precisely and consistently, using correct grammar and eliminating libelous
passages and items in poor taste.

Write clear and accurate headlines, decks and captions.

Design basic news pages.

Understand the basic ethical issues confronting editors.

Books & magazine, art, culture, films review.

HEd Y=Il DI A (List of Reference Books):

AR CER AN

W L Rivers. (1984). News in Print, New York: George Allen & Unwin Ltd.

Curtis Macdougall (1953). Interpretative Reporting, New York: George Allen & Unwin Ltd.
Rangaswami Parthasarathy (1984). Basic Journalism, New Delhi:

Macmillan Bruce Westley. (1985). News Editing, New Delhi: IBH Publishers.

Frank Barton. (1989). The Newsroom: A Manual of Journalism, New Delhi: Sterling

Publishers.

N oo

R. Parthasarathy. (1984). Basic Journalism, New Delhi: Macmillan.
Lynette S. Burns (2002). Understanding Journalism. London: Sage Publications.

8. Susan Pape & Sue Featherstone. (2005). Newspaper Journalism: A practical Introduction.
London: Sage Publications.

9. Davis Merritt, Maxwell McCombs. (2004). The Two W's of Journalism: London,

10. Mahwah: Lawrence Erlbaum Associates, Publishers.

11. THOD TG, JMSTATZT 36 TS

12. IR0 A, §vegd 3ffs RAIfdT gog wdfeT

13. H0dl0 ARV, HUTGH Hell

14. g foardl, Hured & g

15. €f0 YA F, FAMR HUTe

16. Y9 AT AN, TG

17. oTHO sNarTd, <go1 R goe i

*kk VQd'\\
L i
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b
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B.A. (HONS.) MASS COMMUNICATION
feha %X (Second Semester)
Ye9A—JdId (Paper-Third)
YRN® (Practical)

Course Code: Course Title
BAMC-25203P FIEIUCE
Practical

Credits: 04

| Core Compulsory

Max. Marks: 100

| Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60 Hours

Objective of the course:

To make the students practically knowledgeable -

e About News Paper and Magazine Layout and Dummy Design.

¢ About News Paper and Magazine Layout and Dummy Design in PageMaker.

e About News Paper and Magazine Layout and Dummy Design in QuarkXpress and

InDesign.
P |l
Course Content
ELAH] e | A9/ TR @ e
(Unit) (Topic) f (No. of lab/lacture)
1 AR T3 o—3A3c Ud €A fEairg 10
News Paper: Layout and Dummy Design
2 93T T—3fae fesirsa 10
Magazine : Layout Design
3 UST AP o—3MTIC UG ST fSrse 20
PageMaker: Layout and Dummy Design
4 FIh YRIIT Ud 3AfSolls: o1—3iSe Ugd SHI 20
ISSIES]
QuarkXpress and InDesign: Layout and Dummy
Design

Outcomes of the course:

On completion of the course students should be able to:

e Understand the basic rule of news paper and magazine design.
e Work on PageMaker and In Design.

eBe able to design basic. news pages.
®Be able to work in QuiatkXPress and In Design.

Hera® Uil B gl (List of Reference Books):
® User Guide for varies Saftware \( @'\KQA‘
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B.A. (HONS.) MASS COMMUNICATION

fgda ¥ e (Second Semester)
Minor Elective
Course Code: Course Title
BAMC-25204M qT9T &I
Language Proficiency
Credits: 06 Elective
Max. Marks: 100 | Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 90 Hours

Objective of the course:

* Todevelop clear, effective, and accurate expression in both Hindi and English.

® To acquire an expert understanding of sentence structure, grammar, style, and
punctuation.

* To develop translation skills for journalism, reporting, social media, and academic writing.

® To understand the theories, methods, and skills of translation.

P A

Course Content

ELaN Sl g A9 /IR B AT
Unit Topic (No. of lab/lecture)
1 |9 3ef, gRWTNT, Udfd, TR d@| TNl B SREHIh 15
fRma] (R0 wd o) | sruRom smnRd (@iR9e) e
T |

Language: Meaning, Definition, Nature, Fundamental Elements.
Structural features of language (Hindi and English). Concept-
based (terminological) word selection.

2 | RO-SUST 9/ GEET IR fRm foge vanT— WA, At 25
Ud Hgad | ueshd, Wb wd sy @) fRd—siien
faRm g wanT | wiie, Oifkfas wd woeng oEd o
g ER=AT 3tst v g AT

Hindi—-English Sentence Structure and Use of Punctuation-
Simple, compound, and complex sentences, Word order, Active
and passive voice. Use of punctuation marks in Hindi and English.
Application of sentence structure and punctuation in social,
literary and journalistic writing.

3 [3dIE JFTT BT AWK I[TYRU, ¥@oU, YR Ud NI | 25
YLTAIE g9 WIaTars: behls, Joid AIgel, HG, AT |
IAIEH B OT| AYATE DI IMMAIAFAT AT, G, WHiT iR
¥ B Haw| wwEIfe, wffos wd WA e @
Ao |

Foundation of Translation Studies: Concepts, Nature, Types, and
Theories. Word-for-word vs. sense-for-sense translation:
Catford, Eugene Nida, Newmark, Bathgate. Qualities of a
translator. Need for translation: relationship between language,
context, culture and meaning. Challenges of social, literary and
media translation.
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4 |feg oRgw: AMINIG, wiplds, oiffe, oHIae Td FY 25
TS favg | o oge: e, affeas, B, qaiar,
TR UG = ARATAINYS g4 |

Essay Writing: Social, Cultural, Religious, Political and other
contemporary subjects. Article writing: Educational, Literary,
Agrgiculture, Environment, Health and other contemporary
issues.

Outcomes of the course:

At the end of the course, the students would be able to-
e Write clear, effective, and accurate sentences in both Hindi and English.
o Use punctuation correctly and appropriately.
e Carry out high-level translations for media, journalism, advertising, and academic
writing.
e Achieve bilingual proficiency with advanced skills in both Hindi-English and English—
Hindi translation.

TEaS Feli Bt AT (List of Reference Books):
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B.A. (HONS.) MASS COMMUNICATION
fgda ¥9%eX (Second Semester)

Skill Elective
Course Code: | Course Title
BAMC-25205S YN T GAT—HIR e
(Computer and Information-Communication Technology)
Credits: 03 Elective
Max. Marks: 100 Min. Passing Mark: as per as university rule

Total No. of Lecture: 45

Objective of the course:

e Impart knowledge of computer with Hardwarw and software.
e To do familiarize with Application Software and internet.
e Introduce students about significance and usage of New Media and Tools of web

Journalism.
PIE AT
Course Content
EEak s TRR B G
Unit Topics No. of Lecture
1 | PYeR 9REy, TR, USHR, FediR UF Hifeddy | H—dIs: UHKR 05
Tq B |

Computer: Introduction, Generation, Types, Hardware and Software.
Key-Board: Types and Function.

2 | JelPIE HUCIIN: THOTHO 3NMfhd, UST Adx, Blel MU, BRe—sl, 10
FA@ TFEUT P URDY |

Application Software: Introduction of M.S. Office, Page Maker, Photo
Shop, CorelDRAW, QuarkXpress.

3 | SeXc URHEY, des @SS 99, YIRTA, §9 3o, dd SISOk | 9 BT 15
e | AT SN TS TF |

Internet: Introduction, World Wide Web, URL, Search Engine, Web

Browser. Introduction of Web. Language Technology: Unicode and

Hindi.
4 |J99EC B USR UG dd| 99 TAGIRAT B A S—HER U9, 15
TR GIcd, USRS Ud JqbIReT | 99 g9 fiic T=bIRar |

Types and elements of Website. Dimension of Web Journalism: e-
News paper, News portal, Podcasting and Webcasting. Web Vs Print
Journalism.

Outcomes of the course:

On completion of the course students should be able to:

e Understand the basic concepts of Computer fundamentals.
Work on Ms Office tools, Photoshop and Internet.

e Understanding the notion of online communication and Internet.

e Concept about Internet architecture such as networking, types of web sites, video
conferencing, web casting Knowledge about digital media and communication

e Notion of Web Journalism.
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HERIP T=ff B Gl (List of Reference Books):

1.

® N o

10.
11.
12.

13.
14.
15.
16.
17.

18.

19.
20.
21.
22.
23.
24,

25.

26.
27.
28.

Creating Research and Scientific Documents Using Microsoft Word by Alexander
Mamishev, PhD Murray Sargent, PhD.

Computer Fundamentals by Anita Goel. 3. How to use MS Excel by Joseph Manzo publisher
Saylor Foundation.

Bonime, Andrew and Pohlmann, Ken C. {1997). Writing for New Media: The Essential Guide
to Publisher Wiley.

Writing for Interactive Media. United States: Wiley. Prasad, S. (1993). Editors on
Editing/HY. National Book Trust.

Sunder, R., 2000. Computers Today Ed.2, John Wiley

Benedict, M., Cyberspace: First steps, ed. Cambridge, MA. MIT Press.

Chapman and Chapman, Digital Multimedia, Wiley Publication.

James C. Foust, Online Journalism: Principles and Practices of News for the Web.3
Scottsdale, AZ: Holcomb Hathaway.

Janet H. Murray, Hamlet on the Holodeck: The Future of Narrative in Cyberspace, New
York: Free Press,1997

Macintosh, Advanced Adobe Photoshop, Adobe publishers.

Satyanarayana, R., Information Technology and its facets, Delhi, Manak2005.

Smith, Gene. Tagging: People-powered Metadata for the Social Web, Indianapolis, Indiana:
New Riders Press, 2008.

Ashwani Saith, M. Vijaya Baskar and V. Gayathri. ICTs and Indian Social Change, Sage
Baym, Nancy K. Personal Connections in the Digital Age. Polity, 2010.

Eugenia Siapera, Understanding New Media, Sage, 2011

Fuchs Christian, New Media, Web 2.0 and Surveillance, John Wiley, 2011 28

Goldsmith, Jack, and Tim Wu., Who Controls the Internet? lllusions of Borderless World.
Oxford University Press US. 2006.

Kasturi, Suman and BobbyVardhan; Social Media, Connecting the World 24X7, Dominant
Publishers, 2017

Lev Manovich. The Language of New Media. Cambridge: MIT Press.2001

Narayan and Narayanan(Ed); Indian Connected: Mapping the Impact of New Media; Sage,
Simon Lindgren, Digital Media and Society, Sage, 2017

Tapas Ray, Online Journalism: A Basic Text, 2006

Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

Vincent Miller. Understandmg Dlgltal Culture. Sage Publications, 2011.

a9 &, f=er @ M R, "$ger BeMed”, 9t afeetee, 73 faeel
ﬁww,mﬁm@e#a@wuﬁaiﬁsﬁwmm

3MRoTHo HARTE, ‘ISR HEMH Tol, T 449, s faeel

T TG, TG NSAT YU SAAAA STeiferod, NI dfeeAdhar,

Web resources:

1-
2-

https://icons8.com/articles/what-is-an-infographic/
https://designshack.net/articles/graphics/5-key-infographic-elements/

\/ Jae N
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B.A. (HONS.) MASS COMMUNICATION

THIRD SEMESTER
P Bls | PG 0 B BT A e | s
Course Course Name of Course Max Credit
Code No.
BAMC- gy ARATT YABINAT BT SiTard 100 04
25301T First History of Indian Journalism (25+75)
BAMC- fe<ig Solggiid HSaT 100 04
25302T | Second Electronic Media (25+75)
BAMC- ?Fﬁ'& U 100 04
25303P Third Practical
BAMC- Skill idd faamr 100 03
253048 Elective Personality Development
As Per Co- Co-curricular As Per 02
University | curricular Universit
Rules y Rules
G INT 400 17
Sub Total
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B.A. (HONS.) MASS COMMUNICATION
g JIER (Third Semester)
YUY H (Paper-First)

Course Code: Course Title

BAMC-25201T ARG YFBIRAT BT s

History of Indian Journalism

Credits: 04 Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lecture: 60

Objective of the course:

To make students aware with history of Indian Press.
To highlight the role of Government in the Press.

To educate students about the role of Print Media in Indian Freedom Struggle.

To make students aware about the growth of Hindi newspapers.
To give an introduction of Famous News Papers and Journalist.
To make students aware Growth of Indian news agencies.

e aEdY

Course Content

Unit

NiLEd

Topics

TR DY
T
No. of Lecture

oo T AT, WRd H UFBIRGT Bl Ig9d 4 fdaME, R 9 0
AT AT, N T W B T TH—urrelt @1 5fierd |

History of Printing, Rise and growth of Journalism in India, Indian Press
and Freedom Movement, History of Prominent Hindi and other Language
Papers and Magazines.

15

fEQ) TADIRAT &1 Igvd Ud fddbrd, 1947 |l § &1 gzebriRar, R
@ &8 umdmiRar, el & £ gmaiar

Origin and Growth of Hindi Journalism, Hindi Journalism in 19" Century,
Hindi Journalism and Renaissance, Freedom Movement and Hindi
Journalism, Hindi Journalism of Uttar Pradesh, Hindi Journalism of Kashi.

15

AR ARG H YHBIRGE &=l Uz feal gFaiRar &1 fAerd,
IRA YFAPIRAT & 9qE ygirdl, 21 T § IRAY GABIReT, THER
Hfafadl &1 g9 v faar |

Journalism after Freedom of India: Development of Hindi Journalism
after Independence, Prominent Trends of Indian Journalism, Indian
Journalism in 21* Century, Origin and Development of News Agencies.

15

URTE U3 Ud UAGR: Jad ANlS, fRgee, RG], yd, AN, &9 |
TE UFASR: IRAG BiIRTdg, HEMHl Hed HIigd HAldid, Hercedr e,
AEGTAd  agddl, 99d v wRigdr, oy g e
Famous Newspapers and Journalists: Udant Martanda, Hindusthan,
Sarswati, Pratap, Aj, Hans. Famous Journalists: Bhartendu Harishchandra,
Mahamana Madan Mohan Malaviya, Mahatma Gandhi, Makhanlal

Chaturvedi, Baburao Vishnu Paradkar, Ganesh Shankar Vidyarthi.

15
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Outcomes of the course:

After successful completion of this course, the student will be able to:

o Identify and define various kinds of newspapers and understand how newspapers are
shaped.

e Compare and contrast of various stages of print media progress.

e Analyze the origin and growth of Hindi journalism and contribution of eminent
Journalists to Indian Journalism.

TEIH Yol @F -\‘lﬂ}f (List of Reference Books):

1.
2.

10.
11.

12.
13.
14.
15.
16.
17.
18.
19.
20.

Brigs, A. (2008). Social History of the Media: From Gutenberg to Internet. Polity Press
Chopra, Kusum Lata. Gandhi: The Master Communicator. New Delhi: Kanishka
Publishers.

Chaturvedi, Jagdish Prasad. Hindi Patrakarita Ke Kirtiman. Allahabad: Sahitya Sangam
Chaupra, Dhananjay, Patrakarita Tab Se Ab Tak, Lucknow: Uttar Pradesh Hindi Sansthan.
Everett M. {2001). India's Communication Revolution: From Bullock Carts to Cyber Mart.
Sage Publication.
Jeffry, Robin. (2000). India’s Newspaper Revolution: Capitalism. Technology and the
Indian-language Press (3rd edition). Oxford University Press

Natarajan, J. (2000) History of Indian Journalism. Publication Division

Kumar, J. Keval. Mass Communication in India. New Delhi: Jaico Publications.

Natrajan, J. History of the Press in India. Delhi: Asia Publishing House.

Shridhar, Vijaydutt. Bharatiya Patrakarita Kosh. New Delhi: Vani Prakashan.
Sahu, RN and Pandey, K.S. The Press in India: Perspective in Development and
Relevance. New Delhi: Kanishka Publishers.

Sarkar, NN. Art and Print Production. Oxford University Press.

Tiwari, Arjun. Patrakarita Ka Itihas. New Delhi: Vani Prakashan

P T¥TE arorudl, EHER TS B gfaer |

YodHeald fAUrS), U3 U9 e

0 e (FIATEd— R0 ), R TSBIRGT B S |

ur R s, R waaIRan

95 gl dfesd, o gmaiRar fafaw smam |

S0 319 ), =l vamRar a1 gge 3w
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B.A. (HONS.) MASS COMMUNICATION
AT VAT (Third Semester)
YeyF—{gdg (Paper-Second)

Course Code: Course Title

BAMC-25302T Soiggite Hifedn

(Electronic Media)

Credits: 04 Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lecture: 60 Hours

Objective of the course:

To make the students knowledgeable about-

Fundamentals of radio and television as a mass media.

Cable and Satellite TV in India, Web TV, Modern Trends in TV broadcasting.
Various aspects of TV news, Structure of TV Newsroom, TV interview, TV news

writing.

Types of Cinema, SITE & Kheda Project, Social change and Cinema, TV and

Market.

EAG RGP

Course Content

Unit

RILES

Topics

L e ARLC

No. of Lecture

ST THEIR B WY H SN, A P fIYNANY, ARAT Hed H
A& @1 WfeRie aRkvey |

Radio: Radio as a Medium of Mass Communication, Characteristics
of Radio, Historical Perspective of Radio in India.

15

AT SFEaR AGH @ W0 § cellfduld, callidud &I fdeNdry,
R BT SRIE T T AieHG S|

Television: Television as a medium Of mass communication,
Characteristics of Television, History of Doordarshan, Organizational
structure of Doordarshan.

15

er: &g R, e @1 ATeT 3R AHTHRYT, 9RA | fhed S,
THETATIE |
Film: Regional cinema, Film language and grammar, Film industries
of India, FTII.

15

AT HETHR, Ceolildol  WIEhR, guirers, ogdral, didi| -g
Th-ATh] BT NSAT B AT TR F479 |

Radio interviews, Television interviews, Documentaries, Short talk
Talk. Impact of new technology on media Language.

15

e
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Outcomes of the course:

After completion of the course the students will be able to understand-
» Radio: historical perspectives, characteristics, programming and radio interviews.
o Television: history, characteristics, various television channels, satellite TV,

television interviews, documentaries, short talks.

e Film language and grammar.
e Impact of new technology on media language.

S Uil Bl ‘H:tﬂ (List of Reference Books):

1
2
3
4
5
6
7
8

9.

1
1

. Robert McLeish. Radio Production, Focal Press, 2005.

. Carole Fleming. The Radio Handbook, Routledge, 2002.

. Jan Maes and March Vereammen. Digital Audio Technology, Focal Press, 2001.

. Tim K. Wulfemeyer. Beginning Radio: TV News Writing, Surjeet Publications, Delhi, 2005.

. Carole Fleming. The Radio Handbook, Routledge, 2002.

. Esta De Fossard. Writing and Producing Radio Dramas, Sage Publications, New Delhi, 2005.

. Paul Chantler and Peta Stewart. Basic Radio Journalism, Focal Press, 2003.

. Carl Hausman, Philip Benefit and Thewis B. O'Donnell. Modern Radio Production:

Programming and Performance, Cengage Learning, 2009.

Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

0. R. Alten. Understanding Audio in Media, Wadsworth, Cengage Learning, 2011.

1. Louie Tabing. How to Do Community Radio: A Primer for Community Radio Operators,
UNESCO, 2002

12.910 G= foardy, wrdrg a1 Rear
13.299q e, W goragit~e Wifean)
1433 Agre g YU FAR, solagle Mfedn e, da-iel g fRAfy, g del e,
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B.A. (HONS.) MASS COMMUNICATION
T AR (Third Semester)
YU Gl (Paper-Third)

Course Code: Course Title
BAMC-25303P FIDIIHED
Practical
Credits: 04 Core Compulsory

Max. Marks: 100

Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60 Hours

Ebjecﬁv_e of the course:

To provide practically knowledge of -
e Radio Device Handling

Oparetion of Audio Visual software: Sound forge, Adobe Pro.

®
e Radio Program writing.
e Radio Programme Production

B AHdT
Course Content
EEgH EiL G2 e /TR DY G=N
{Unit) (Topic) (No. of lab/lecture)
1 YT SYHROT FTeA | 20
IMEA—FAS[3TeT WHedIR: TS BISl, TeIg I,
3y |
Radio Device Handling
Audio Visual software: Sound forge, Adobe Pro and
others.
2 ST YITA: JATehrerarell Ud UhoTH0 HIUshH Bl 12
g1, BT FHIET |
Radio Program: Listening and review of Akashwani
and F.M. program.
3 ST YT ATHRIEATON Q4 YHOTHO HIUshH Bl 14
AP Gerd
Radio Program: To Llisten and Rewrite of
Akashwani and F.M. program.
4 AT WU GSRMAARR  galled, BieR, &g 14

RUE | Rt
| Radio Programme Production: News bulletin,
Feature, Radio Reports. Anchoring.

‘L\{/ s
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Outcomes of the course:

On successful completion of the course, the student will be able to:

Radio Device Handling.

Audio Visual software: Sound forge, Adobe Pro and others.

Radio Program: Listening.

Radio Programme Production: News bulletin, Feature, Radio Reports.
Anchoring.

HEddh Tl &I T (List of Reference Books):

User Guide for various Software

Robert McLeish. Radio Production, Focal Press, 2005.

Carole Fleming. The Radio Handbook, Routledge, 2002.

Jan Maes and March Vereammen. Digital Audio Technology, Focal Press, 2001.

Tim K. Wulfemeyer. Beginning Radio: TV News Writing, Surjeet Publications, Delhi, 2005.
Carole Fleming. The Radio Handbook, Routledge, 2002.

Esta De Fossard. Writing and Producing Radio Dramas, Sage Publications, New Delhi,
2005.

Paul Chantler and Peta Stewart. Basic Radio Journalism, Focal Press, 2003.

Carl Hausman, Philip Benefit and Thewis B. O'Donnell. Modern Radio Production:
Programming and Performance, Cengage Learning, 2009.
Standing R. Alten. Audio in Media, Wadsworth, Cengage Learning, 2011.

Louie Tabing. How to Do Community Radio: A Primer for Community Radio Operators,
UNESCO, 2002

Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

glo e faard, e war Rwmn
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B.A. (HONS.) MASS COMMUNICATION
T VAR (Third Semester)

Skill Elective
Course Code: Course Title
BAMC-25304S afdia e
(Personality Development)
Credits: 03 Elective

Max. Marks: 100

Min. Passing Mark: as per as university rule

Total No. of Lecture: 45

Objective of the course:

To provide the students skills and knowledge about-
e Different dimensions of personality.

o  Skil

Is of SWOT analysis.

e To buildup the Leadership Capacity and Team Building,

e Behaviour Skills and Professional Presentations.

e Interview Preparation, Anchoring, Group and Panel Discussion.
e Enhancing skills of Resume Writing and Professional Portfolio's.

B G

Course Content

{Unit)

s
(Topic) |

AR DI q&T

(No. of lecture)

i gRATT T U | Afddd & gcdh: TRIRG, ARG U |
HAIRTS | wraTeds gfgaa: 3, 7 gd fasmr |

Personality: Definition and Nature, Components of Personality: Physical,
Mental and Social. Emotinal Inteligence: Meaning, Importance and
Growth. -

10

| (Strengths, Weaknesses, Opportunities and Threats).

T afdaa Rigia: ge gld, Argarel RIgid, J-lqeelsueds |
fOgid| A SIFTedhal, 3MH JIURUT, wWie Aoy (Few,
fere, SiftegfET g8 g |

Major Personality Theory: Trait Theory, Humanitarian Theory,
Psychoanalytic Theory. Self Awareness, Self Concept, SWOT Analysis

10

g @Fan, A9 A U9 ge yeud| @Ad yded g el

froreRT | aTelaATie Ride gd SR A | ST U
AR, HIER HAAT Y4 URIAR TR |

Leadership Capacity, Team Building and Conflict Management. Time
Management and Goal Setting. Critical Thinking and Problem Solving.
Creativity and Inovation, Behaviour Skill and Professional Presentation.

12

AT Ud WHIHA Uewlferd), fSied ©iedi R M Y,
TQ Ffdal o vE T |

Interview Preparation and Presentation, Anchoring, Group Discussion,
Debate and Panel Conversation, Resume Writing and Professional
Portfolio, Self Presentation on Digital Platform, Case Study of Prominent
Personalijies.

13

1.\//
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Outcomes of the course:

On successful completion of this skills course, the student will be able to:
e Understand dimensions of personality.
e Skills of SWOT analysis.
e Buildup the Leadership Capacity and Team Building,
» Behaviour Skills and Professional Presentations.
® Interview, Anchoring, Group and Panel Discussion.
e Write Resume and Professional Portfolio's.

Herdd Ui &1 YAl (List of Reference Books):

® User Guide for various Software

ok ML/
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B.A. (HONS.) MASS COMMUNICATION

g AR

FOURTH SEMESTER

BIY DS | DY 0 B HT AW e | e
Course Course Name of Course Max Credit

Code No.
BAMC- T SHEND G I H9R 100 04
25401T First (Public Relations and Corporate (25+75)

Communication)
BAMC- fea fer waR 100 04
25402T Second (Development Communication) (25+75)
BAMC- qairg BIRINEE 100 04
25403P Third (Practical)
BAMC- Minor ISSIFERCEE] 100 06
25404M Elective (Design and Graphics)
BAMC- Project 2y gRATSTHT (TSGR § 90 €d) 100 03
25405R Research Project (In Summer Vacation-90
Hours)
As Per Co- Co-curricular As Per 02
University | curricular University
Rules Rules
ol AN 500 23
Sub Total

G
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B.A. (HONS.) MASS COMMUNICATION
Igef ¥R (Fourth Semester)
YIT9F—YUH (Paper-First)

Course Code: Course Title
BAMC-25401T SIS QG T EER
(Public Relations and Corporate Communication)
Credits: 04 Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lecture: 60 Hours

Objective of the course:

To make the students knowledgeable about-
® Meaning, Concepts, Process and elements of Public Relations.
@ PR as a Management discipline. PR in Public sector, Private Sector and in Industries.
¢ Tools of PR, PR campaign, Crisis Management and PR, PR and Human resource
development.
® Corporate Communication and Management, Corporate Communication and Media.

B G

Course Content

Unit

RINES

Topics

TR DY o

No. of Lecture

SEUD: I, URMINT, JAURTN, SHEUd B e, IRd H
WD, STEUGGdr ¢d AIfSar Gy, S b, o9 fasi
TAT SIS D AT YA |

Public Relations: Meaning, Definitions, Concept, History of PR,
Growth of PR in India, PR and Publicity, PR as a Management
Function, PR Practitioners and Media Relations. Press Conference,
Press Release, Other PR Tools.

15

| Communication and Publics: Internal and Externals, Community

AR 3R S ARG AR e, THRNIS |6, HHAN |ee,
TRA H S99, oie Ud el &, Sedus 9ffddi, seEys
d fagrgs, Hfsar e & e s\dus |

Relations, Employee Relations, PR in India, Public and Private
Sector, PR Agencies, PR and Advertising, PR for Media
Institutions.

15

ITUNG GeE, STk G, [RIBe Bal B o S audD, TH
SAHGD, IASNTD Toll B forg T duD, IHTd (Hrgfm) wee |
YI03TROTHOIMIO |

Share Holder Relations, Dealer Relations, PR for Hospitals, PR for
Religious Institutions, Defense and PR, PR for NGOs, PR for
Political Parties, Crisis Management. PRSI.

15

SIS B N AR Hfedr, flodRoTH0sNs @Y R Eied |

AETRS HTSH U4 ST, ST @ &3 § SRl ygini | |

15

y
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PR Research, PR and law, PR and new Technology, code of Ethics
for PR, Code of Conduct of PRSI. Professional Organizations of PR,
Emerging Trends in PR,

Outcomes of the course:

At the end of the course students will be able to-

e Understanding Public Relations concepts, importance, functions and elements.

e Gain knowledge of corporate identity and image, corporate social responsibility and
crisis management with the help of case studies.

e Learn about the various tools of public relations and writing press release and designing
house journal.
Learn PR for Hospitals, Religious NGOs, and PR for Political Parties.

e C(Crisis Management. Research PR and related laws.

AE™E Yol o A (List of Reference Books):

e Judith Ridgway. Handling Media and Public Relations, Infinity Books, New Delhi, 2005.

e Allen H. Center and Patrick Jackson. Public Relations Practices, Prentice Hall of India Pvt.
Limited, New Delhi, 1995.

e Danny Moss. Public Relations in Practice: A Casebook, Routledge, Chapman and Hall Inc.,
New York, 2000.

e Philip Lesly. The Handbook of Public Relations and Communications, McGraw-Hill Book
Company (3 volumes), 1999.

e D.S. Mehta. Handbook of Public Relations in India, Allied Publishers Limited, 2001.

e Sailesh Sengupta. Management of Public Relations and Communication, Vikas Publishing
House Pvt. Ltd., 2000.

® Bernays, Edward; Public Relations, 2013

®  Bivnis Thomas; Public Relations Writing: The Essentials of Style and Format, 8th Edition, 2013

® Black, Sam; Practice of Public Relations, 4th Edition, 2013

® Broom Glen M: Cutlip and Center’s Effective Public Relations, International Edition, 2013

® Duhe, Sandra C; New Media and Public Relations, 2007

® Jefkins, Frank: Public Relations Techniques, 1994

e Jethwaney Jaishri; Corporate Communication: Principles and Practice, 2010

e KaulJ M: Public Relations in India, 1976

® Lloyd, John and Toogood, Laura; Journalism and PR; News Media and Public Relations in the Digital
Age, 2014

® Michael Bland, Alison Theaker & David Wragg: Effective Media Relations: How to get results, 2005

® OQliver, Sandra; Public Relations Strategy, 2009

® Phillips, D. and Young, P.: Online Public Relations: A practical guide to developing an online strategy
in the world of social media, 2009 (
® Theaker Alison; The Public Relations Handbook, 2016 \f/

, \
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D.S. Mehata-Handbook Of Public Relations-Allied Publishers, Delhi

V.N. Ahuja-Public Relations-Surjit Pub., New Delhi

Sam Black- Practical Public Relations- Routledge

1. M. Kaul- Public Relations in India- Naya Prokash, Calcutta

R. K. Ravindran- Handbook Of Public Relations-Anmol Publications Pvt. Ltd. New Delhi
Jayshree Jethwani & N N Sarkar-Public Relations Management-Sterling Publishers Pvt. Ltd.
AROBO RfA5, 2vsgd ot Ufeerd Revzr4

<0 JeTad IS W, IRA H TS

RIoig TITe—Sud: [q&Y AR Rigia—aeer ueee

fArera Rig—s T 3R Rsm—aRd ybrem

. TOIRRIS [A—9RA § UG~ afIenery yores, TRy

Fot L
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B.A. (HONS.) MASS COMMUNICATION
Igef VAR (Fourth Semester)
y9a—fgciia (Paper-Second)

Course Code: Course Title

BAMC-25402T IEEASIREIN

(Development Communication)

Credits: 04 | Core Compulsory

Max. Marks: 25-1A+75-EA Min. Passing Mark: as per as university rule

Total No. of Lecture: 60 Hours

Objective of the course:

e To develop understanding of the concept of Development.

¢ To understand the concept of Development Communication.

e To understand the role and use of Media in Development Communication
e To understand different projects regarding Development in India

B arfl
Course Content
EEaE] EREa TFER DI o
Unit Topics No. of Lecture

1 | R e, squrom, afba, A & gas, e & JER ®
g @1 geffexor, Refaa vd [Aeraeia faag @1 e |
Development: Meaning, Concept, Process, Indicators of Development,
Classification of World on the Basis of Development, Characteristics of
Developed and Developing Countries.

15

2 | Ho: Y, JguRun, gRYmn I HER Bl ATaeddd,
Development Communication: Meaning, Concept, Definition, Need of
Development  Communication, Objective  of  Development
Communication, Theories of Development Communication: Western
and Indian.

15

3 | dOmEd AW BN HOR, TOMRI B GERE, gEiie [den 3R
Y A |

Panchayati Raj. Agricultural Communication, Diffusion of Innovation,
Social Development and Cinema, Development Communication and
Health, NGO’s and Development, Development and United Nations.

15

4 |Re wd yalare, geor 9o w9 AifeTn, fderd Ud qRuRETd
e, e Td gde | Aftel Sfdaexyr Ud Afedn, e faem
Td AT, o Se) B A9 ¢F AR e |

Development & Environment, Rural Development and Media,
Development and Traditional Media, Development and Tourism.
Women Empowerment and Media, Child Development and Media,

15

Issues of Third Gender and Media Coverage. .

B
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Outcomes of the course:

At the end of the course students will be able to-
e Identify and discuss various indicators of development.
» Be able to analyse the dominant paradigm of development models and theories.
e Be able to analyse the role of media in development communication.
® Analyse the role of alternative media on development communication.
e Identify and discuss various cases of developmental issues in India and the world.

e U=l I g (List of Reference Books):
1. Srinivas Melkote. Communication for Development in the Third World: Theory and Practice,
Sage, 1991.
2.Jacob Srampickal and I. Arul Aram (Ed.). Understanding Development Communication,
Media House, New Delhi, 2007.
3.S.R. Mehta. Communication and Development, Rawat Publications, 1992.
4.).V. Vilanilam. Development Communication in Practice: Indian and the Millennium
Development Goals (MDGs), Sage, 2009.
5.linje Manyozo. Media, Communication and Development: Three Approaches, Sage, New
Delhi, 2012.
6. Gopal Bhargava. Mass Media and Public Issues, Isha, 2011.
7.K.P. Yadav. Encyclopedia of Mass Media and Development, Sarup & Sons, 2007
8.Amartya Sen , Development as freedom, Alfred A Knopf, New York, 2011.
9. DV R Murthy, Development Journalism, What Next? Kanishka Publication, New Delhi, 2007
10. Daniel Lerner & Wilbur Schramm, Communication and Changes in Developing Countries,
1972
11. Mefalopulos, Paulo; Development Communication Sourcebook, 2008
12. lla Virginia C. Ongkiko, Introduction to Development Communication, 2003
13. Jan Servaes, Thomas Jacobson and Shirley White {eds), Participatory Communication for
Social Change, Sage, 1996.
14. Karin Gwinn Wilkins, Thomas Tufte, Rafael Obregon, The Handbook of Development
Communication and Social Change, Wiley-Blackwell
15. Linje Manyozo, Media, Communication & Development: Three Approaches, Sage, 2012
16. Nair and Shirley White (eds), Perspectives on Development Communication, Sage, 1993
17. Richard Peet and Elaine Hartwick, Theories of Development: Contentions, Arguments,
Alternatives, 2nd Ed., Guilford Press, 2009
18. Srinivas Melkote and H. Leslie Steeves, Communication for Development: Theory and
Practice for Empowerment and Social Justice, 3rd edition, Sage, 2015.
19. Uma Narula, Anand Har, Development Communication ~Theory and Practice, 2004
20. 24l <, e uFAFIRaT, e fkrde rgde fofics, w8 feweh
21. 910 IR0 W, A PRI (U Sqaude, fAvafiarda yere, aror |

22.aﬁawm,wﬁmsﬂ?ﬁ?ﬂvw,wﬁ?mﬁwﬁ\/
skkk
Qo =
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B.A. (HONS.) MASS COMMUNICATION
Tgef ¥R (Fourth Semester)
YIU=—qad (Paper-Third)
yrfre (Practical)

Course Code: Course Title
BAMC-25403P yrEfis
(Practical)
Credits: 04 Core Compulsory
Max. Marks: 100 Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60

Objective of the course:

To provide practical knowledge of -

e News and Feature Writing Related to Environmental Issues.
e Writing News and Feature Related to Women Issues

e News and Feature Writing Related to Child Issues.

e Writing News and Feature Related to Agricultural Issues.

B G
Course Content
EEgE] EILED Y /AFR D F&T
(Unit) (Topic) {No. of lab/lecture)
1 TAERY] EEEN Agal R OGHMR U9 BIER oiEd 14
TR0 R qgal O WICHThl

Writing News and Feature Related to Environmental
Issues. Photography Related to Environmental
Issues.

2 AfeelT el Agal W FHER Td BRR oikde | 14
Hfgen Tl ggal W BICHUTH!

Writing News and Feature Related to Women Issues.
Photography Related to Women Issues

3 gedl 9 ONdl ggal W AR U9 Bk ofdd | 14
o ¥ Gl gal W BIers!

Writing News and Feature Related to Child lssues.
Photography Related to Child Issues.

4 TV ¥ F¥dT qgal W GHER Ud Bk @ | Y 18
d I gl R BT |

IHRYT T ¥ el ggal R HHER U4 BN
T Td BICUTH!

Writing News and Feature Related to Agricultural
Issues. Photography Related to Agricultural Issues.
Writing News and Feature Related to Infrastructural
Issues. Photography Related to Infrastructural
Issues.

\ /
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Outcomes of the course:

At the end of the course students will be able to-

Write news related to environment, women, child issues, agriculture and infrastructural

issues.
Write feature related to environment, women, child issues, agriculture and

infrastructural issues.
Photography related to environment, women, child issues, agriculture and infrastructural
issues

e Tl &I AT (List of Reference Books):

1.

10.

11.
12.
13.
14.
15.

16.
17.

18

Jay Withgott and Scott Brennan. Environment: The Science Behind the Stories, Prentice-
Hall, Upper Saddle River, 2003.

Chris Park. The Environment: Principles and Applications, Routledge, U.K. 2001.

Norman Lee (Ed.). Environmental Assessment in Developing and Transitional Countries:
Principles, Methods and Practice. John Wiley and Sons, U.K., 2000.

N. Luhmann. Ecological Communication. Chicago University Press, Chicago, 1989.

F.I. Woodward (Ed.). Ecological Consequences of Global Climate Change, Vol.22, Academic
Press, London, 1992. :

Bruce Mamer. Film Production Techniques: Creating Accomplished Images, Wadsworth
Cengage Learning, Belmont, USA, 2009.

Gaston Roberge. Film Appreciation, Chitrabani, Calcutta, 1974.

Hertbert Zettle. Sight, Sound and Motion, Wadsworth Cengage Learning, Belmont, USA,
2011.

Margaret Mehring. The Screen Play: A Blend of Film Form and Content. Focal Press, Boston,
1990.

David Bordwell and Kristin Thompson. Film Art: An Introduction, McGraw-Hilll, New York,
2010.

William. H. Philips. Film: An Introduction, Bedford/St.Martin’s, Boston, 2009

Depoe Stephen, Voice and Environment Communication, Palgrave, 2014

H Bodker and | Neverla (Eds) Environment Journalism, Routledge, 2013

Hansen A, Communication, Media and Environment, Routledge, 2011

Milstein, Pileggi, Morgan; Environment Communication Pedagogy and Practice, Routledge,
2017

Robert Cox; Enviromental Communication and the Public Sphere, 2nd Edition, Sage, 2009
The Routledge Handbook of Environment and Communication, Routledge, 2015

. Weiss Robert, Covering the Environment, Routledge 2008

\
, Gk
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B.A. (HONS.) MASS COMMUNICATION
il’cjﬁf TH%EX (Fourth Semester)

Minor Elective

Course Code: Course Title
BAMC-25504M [ESIFSRCIR ST
{Design and Graphics)
Credits: 06 ' Elective
Max. Marks: 100 Min. Passing Mark: as per as university rule

Total No. of Lecture: 90 Hours

Objective of the course:

e To develop an understanding of the principles of Visual Communication.

e To provide practical knowledge of fundamental graphic design elements such as color, form,
balance, and typography.

e To train students in creating posters, logos, brochures, web banners, and social media graphics
using digital tools.

e To enhance creativity, originality, and problem-solving skills.

e To offer foundational knowledge of professional graphic design and branding.

PIE GAUT
Course Content
ELaE] E a TR DY G
(Unit) (Topic) (No. of lecture)
1 feog: URYNT, &3 Ud SUAINIar] dihd  fSolge &l 15

feera wd i gvg ¥R & sr@urRon| fISiegd @
| frepear gd v |
‘ Design: Definition, scope and utility. Evolution and history of
graphic design. Concept of Visual Communication,
' Fundamental design principles: Harmony, Contrast, Balance,
Pattern, Proportion, Proximity and Alignment.

2 7 Rgid Ud wy—=d=: Tsh, Weifds, fadide Ud qaide 20
3, g qa AT 7| FISA: WA A o0, Y UGTIHH,
gage W9, difvfea e frifea ||

Colour Theory and Composition: Colour Wheel, Primary,
Secondary and Tertiary Colours, Warm and Cool Colours.
Composition: Rule of Thirds, Visual Hierarchy, White Space,
Positive & Negative Space.

3 Bied @ AR WRE, WE—AR®m, (o, WhI<| 25
TRUITS® wReA . fET, BT vd FfFT| e, sweis
Tq JfS TRE BT IYART | FifET # STgUITHr B Hed |
Types of fonts: Serif, Sans-serif, Display, Script. Typographic
structure: Leading, Kerning and Tracking. Use of Headline,
Subheadline and Body Text. Importance of typography in
branding.

\Y




4 UThe WiTeddy U4 fefoied Tom: USHl WIeey, Tedl 30
SERCY, Ddl, PR | 5T W WREEn dFT e,
UReR, FTY UF Fe¥ | 9eT Ud We q@ye oA |
e, a-ed |

Graphic Software and Digital Tools: Adobe Photoshop, Adobe
lllustrator, Canva, CorelDRAW. Visual Content Creation: Logo
Design, Posters, Flyers and Brochures. Magazine and Book
Cover Design. Reels, Thumbnails.

Outcomes of the course:

At the end of the course students will be able to-

* Gain practical understanding of various design principles.

e Professionally use tools such as Photoshop, lllustrator, etc.

e Create effective graphics for branding, advertising, and digital media.
* Develop creative and analytical problem-solving abilities.

» Build a professional-quality digital portfolio.

HEAS Tl &1 ﬁ?ﬁ (List of Reference Books):
e User guideline of CarelDraw.
e User guideline of Photoshop.
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B.A. (HONS.) MASS COMMUNICATION
ﬂgaf IAN (Fourth Semester)

Research Project

Course Code: Course Title
BAMC-25405R 0y gRIIST
(Research Project)
Credits: 03 | Core Compulsory
Max. Marks: 100 | Min. Passing Mark: as per as university rule

Total No. of Lecture: 90 Hours

a1 adt

Course Content

D T TG EAR (Public Relations and Corporate Communication) 312ar fd&™ €aR
(Development Communication) & FR*T fHd 1o vy o B I B AR e

T/ favg &7 9gd R Wy gRAeE |

Note: Every student will have to do a research project which will be allotted by department.
The student will be allotted a supervisor (teacher of the department) to complete the research
project.
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B.A. (HONS.) MASS COMMUNICATION

GgH HHREX
FIFTH SEMESTER
B Bl | B 0 BN BT e | Biee
Course Course Name of Course Max Credit
Code - No.

BAMC- Hord Ue fafsr v emeR wfedr 100 04
25501T First Press Law and Ethics (25+75)
BAMC- IFRIR fagma= 100 04
25502T Second Advertising (25+75)
BAMC- CRIE T gABINGT 100 04
25503T Third Sports Journalism (25+75)
BAMC- EbS BT TABINT 100 04
25504T Fourth Photo Journalism (25+75)
BAMC- UeH FIRIRES 100 04
25505P Fifth Practical

el IHT 500 20

Sub Total

-

@v\% 5 n> /
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B.A. (HONS.) MASS COMMUNICATION
TgH IEX (Fifth Semester)
TYIUF—WIH (Paper-First)

Course Code: Course Title

BAMC-25501T 09 fafy gd amar wfedr

Press Law and Ethics

Credits: 04 Core Compulsory

Max. Marks: 25-1A+75-EA Min. Passing Mark: as per as university rule

Total No. of Lecture: 60 Hours

Objective of the course:

e To ensure media practicing under the Constitution with Social Responsibility.

e To aware students about Legal and Ethical aspects of the Media and its Values.

e To give an overview of recent amendments, future challenges and media regulations.

e To know what is media ethics and how it leads media persons and media establishments
to the path of Professional Rectitude.

e To comprehend how Media Laws and Ethics empower Media Practitioners to perform
their public duties with greater sense of Confidence and Commitment.

P AU
Course Content
EEaH five TFER BT W0
Unit Topics No. of Lecture
1 | 9RAE Gfdu: 9= Ry, faRwan, gwaEqn g & A 15

e @, eReR, a0 &ad, TRTRST |

Indian Constitution: General Introduction, Characteristics, Preamble,
Directive Principles of State policies, Fundamental Rights,
Fundamental Duties, Citizenship.

2 | IS, U eId!, HRIANed Jd HHYRYE $I ARbal ¢4 6y, 15
GIENT | :

Powers and Functions of Legislature, Judiciary, Executive and Council
of Ministers, President, Union List, State List, Concurrent List,
Emergency Declaration, Separation of Power

3 | 9RT A U Bl BT GRTG Sioerd, WRAIA GiaUT Ud SeaegHl bl 15
HHEI, 99 U9 g UsiienRur A ad—1867 |

A Brief History of Press laws in India, Indian Constitution and Freedom
of Mass Media, Reasonable Restrictions, Parliamentary Privileges,
Contempt of Court, Defamation, Press and Registration of Books Act-
1867

4 |IHrE MO, IOglE, Y U9 gHhIRG SUdR  (JMeeiiy) 15
fase I Rm—1954, Ireefiaran, wfaforanf¥eR, dv aRye, g &1
UFHR U4 37 GHER 95 HHANT A TaH—1955 |

\ .
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Official Secrets, Sedition, Drug and Magic Remedies (Objectionable)
Advertisement Act-1954, Obscenity, Copyright, Press Council, Right to
Information Act, Press Commission, Code of Ethics, Confidentiality of
Source of Information, Working Journalist and Newspapers Employees
Act-1955.

Ou

tcomes of the course:

At

the end of the course students will be able to understand-

Characteristics, preamble, directive principles of State policies, fundamental rights and |

duties of Indian constitution.

Powers and Functions of legislature.

Indian constitution and freedom of mass media.

Press Council, right to information act, press commission.

WERI$ T=oi B Al (List of Reference Books):

1.

SgRUon Y

© o ND W

11.

12.
13.
14.
15.
16.
17.

18
19
20

Aiyer, V. Mass media law and Regulation in India. AMIC publication.
Bandopadhyay,P.K. & Arora, K. Journalistic Ethics.
Basu, D.D. Press law. New Delhi: Prentice hall publication.
K.M. Shrivastava, Media Ethics, Veda to Gandhi & Beyond, New Delhi: Publication Division,
MIB.
Trikha, N.K. Press Vidhi, Varanasi.:Vishwavidyalaya Prakashan.
Marilyn ,JM .TV news ethics. New Delhi: Focal press.
Singh,S..Janmadhyam Kanoon Evam Uttardayitva
Venkateswaran, K.S. Mass Media law and Regulations in India, Published by AMIC
Mass media Law and Regulation in India AMIC publication
. Clifford G. Christians,Mark Fackler,Kathy Richardson, Peggy Kreshel and Robert Woods, Media
Ethics: Cases and Moral Reasoning, 2015
Edward S Herman and Noam Chomsky, Manufacturing Consent: The Political Economy of Mass
Media, 2010
Ess Charles; Digital Media Ethics, 2013
Fortner, R.S. and Fackler Mark; The Handbook of Global Communication and Media Ethics, 2011
Media, Press and Telecommunications Laws, Eastern Book Company
Paranjoy Guha Thakurta, Media Ethics: Truth Fairness and Objectivity, 2011
Plaisance, P.L; Media Ethics: Key principles for Responsible Practice, 2013
Report of the Press Commissions, First and Second
. SI03TRO FHTea, off 3 & U9 391 gfoear
. \GSiTg A=TEe, U, B 3R GFAHTRAr

"=
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B.A. (HONS.) MASS COMMUNICATION
U9 J9X (Fifth Semester)
TeYA~-fgdiia (Paper-Second)

Course Code: Course Title
BAMC-25502T [EEILR

Advertising

Credits: 04 | Core Compulsory

Max. Marks: 25-1A+75-EA

| Min. Passing Mark: as per as university rule

Total No. of Lecture: 60 Hours

Objective of the course:

e Develop an understanding of the concept of Advertising and its importance as a tool

of Communication.

e Explain the working of an Ad Agency and the functions and responsibilities of those

employed in Advertising Agencies.

e Explain the importance of Media in Advertising and the process of Media Planning.
e Acquaint the students with role of Creativity in Advertising and the creative elements

of Ad making.
o Explain the process of developing an Ad campaign.

B IR

Course Content

Unit

RIEED

Topics

AFaR P o

No. of Lecture

faemg=: o1, uRMIeT, 9geey, Sevd U9 fdara | f[aemed & UaR |
e & arfoe 1d amfie @ |

Advertisement: Meaning, Definitions, Objective, Evolution and
Growth. Types of Advertisement. Social and Economical Benefits of
Advertisement.

15

fIeIa & T AlSdl: QaTgely Aled, STAR Hied | BRe [dema:
oI, dferd awf, ST, IOR favreT e ded yHRe |

Prominent Models of Advertisement: AIDA Model, DAGMAR Model.
Corporate Advertisement: Market, Target Group, Branding, Market
Segmentation and Sales promotion.

15

fagmyd voldl: s, uRemT, $, #ed, WXEdl, Yeud U9 yed
[EEIRERNSEIN

Advertisement Agency: Meaning, Definitions, Function, Importance,
Structure, Management and Prominent Advertisement Agencies.

15

fagmae: Sl oikgd, fESTRT Ud URgaieRUT | SuHIad TRl eT,
fasmos & &= # gfafted e SQdd), TUTAS., LUA.HSTS. |
Advertising: Copy Writing, Designing and Presentation. Consumer
Related Issues, Apex Bodies in Advertising Area: DAVP, AAAI, ASCI.

15

D
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Outcomes of the course:

At the end of the course students will be able to understand-

Meaning, definitions, objective, evolution and growth, types of advertisement.
Prominent models of advertisement.

Meaning, definitions, function, importance, structure, management of Advertisement
agency.

Copy writing, designing and presentation, consumer related issues of advertising.

AEED TR B ﬂ?ﬁ (List of Reference Books):

o

10.
11.

12.
13.

15.
16.
17.

George E. Belch and Michaet A. Belch. Advertising and Promotion: An Integrated Marketing
Communications Perspective (6th Edition), Tata McGraw-Hill, New Delhi, 2003.

SN. Murthy and U. Bhojanna. Advertising: An IMC Perspective, Excel Books, New Delhi, 2007.
Thomas C. O'Guinn, Chris T. Allen, Richard J. Semenik. Advertising and Integrated Brand
Promotion (4th Edition), Thomson, Ohio, 2007.

Baack Clow, Integrated Advertising. Promotion, and Marketing Communications (3rd Edition),
Pearson Education, New Jersey, 2007.

William D. Wells. Sandra Moriarty and John Burnett, Advertising Principles and Practice (7th
Edition), Pearson Prentice Hall, Upper Saddle River, NJ, 2006.

Philip Ward Burton. Advertising Copywriting (7 th Edition), NTC Business Books, Lincolnwood,
1999,

W.F. Arens. Contemporary Advertising (International Edition), McGraw-Hill, U.S., 1999.

David Ogilvy. Ogilvy on Advertising, Random House Inc, New York, 1985.

David A. Aaker, Rajeev Batra and John G. Myers. Advertising Management (4th Edition), Prentice
Hall, Englewood Cliffs, New Jersey, 1992,

Warren Berger. Advertising Today, Phaidon Press, USA, 2004

Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

3 T, YSaReTEfiT 39 sfiean, Foaw ufeaaer, fieen |

<Y T, SHUS 3R Ao, s et yamer, faeel|

B ¥, fasmae @ gfran, ufee wfiem, el

Sfo ¥Sfld HH1ad, S Td faemE, R foy T e |

Sfo GoIrdT ai, SHaR, S aTs Td fasmE, = g6 dHex
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B.A. (HONS.) MASS COMMUNICATION
Yo JHER (Fifth Semester)
YTYF—e1d (Paper-Third)

Course Code: Course Title

BAMC-25503T Wel YFBIRGT

Sports Journalism

Credits: 04 Core Compulsory

Max. Marks: 25-I1A+75-EA

Min. Passing Mark: as per as university rule

Total No. Of Lecture: 60 Hours

Objective of the course:

To make the students knowledgeable about-

L]

History of sports.

Reporting, Edition and Sports page make-up of Sport news for news paper.

Origin and Development of Sports Journalism in India
Role of media in the Development of Sports.

B GrRA

Course Content

Unit

ILEd

Topics

AFAR DI o

No. of Lecture

Wel— Sq¥d Ud [ah, UraE WRd 3§ @dl, T o, aAg @,
TS, Wl § Ygad & dTel Y Mg |

Sports: Origin and Growth, Sports in Ancient India, Rural Sports,
Regional Sports, National-International Sports, Sports Competition,
National and International Sports Event, Technical/lJorgen Words of
Sports.

15

ART H ol YFHIRG: 3599 U fadrd, fUve Aifsar § W, ¥o g
o], Wl AR BT oG Ud GrTeH, Wl THE, Wel B, Wd
wd fra Hare |

Sports Journalism in India : Origin and Growth, Sports in Print Media,
Sports Page make-up, Writing and Editing of Sports News, Sports
Reviews, Sports Feature, Sports Editorial Writing, Sports Magazines,
Editing of Sports Magazines, Sports News and Photograph
Composition.

15

e, TAuT HAg), Solifdod Td AW HAmy & Rganfedl W)
YHIT |

Radio and Sports Programmes, Sport Commentary for Radio, Sports
News Writing for Radio, Leading Sports Radio Commentator,
Television and Sports, Sports News Writing for Television, Sports
Programmes of Television, Prominant Sports Channels, Television

Commentary, Impact of Television and Radio Commentary on Players.

|

15
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Wd U9 g°Ie, Wd U4 guefded WfSar, TWo RUifdT & asnran 15
U8, Well & [ ¥ Wdl gadiar & 4w, I Qe § ot
B ANTE, Wel ST @ UgE ffodl, v W IfiaE, vE 9d
e, Wd 3R fagmo+ |

Sports and Internet, Sports and Interactive Media, Technical Aspects
of Sports Reporting, Role of Sports Journalism in the Development of
Sports, Role of Sports in National Development, Leading Personality
in Sports World, Prominent Sports Records, Prominent Sports
Organization, Sports and Advertisement.

Outcomes of the course:

At the end of the course students will be able to understand-

Origin and growth of sports.

Sports journalism in India.

Sports news writing for radio.

Sports news writing for television.

Role of sports journalism in the development of sports.

W& T=Af B YA (List of Reference Books)

® N o un o~

Dr. Hoshiyar Singh, Sports Journalism A Practical Introduction, Khel Shahitya Kendra.
Stofer, K.T., Schaffer, J.R., & Rosenthal, B.A. {2017). Sports lournalist: An Introduction to
Reporting and Writing. New York, N.Y.: Rowman & Littlefield Publishers.

G ST g YR BIRb, Wl THABIRGT, ARG agaa) TSR GABINT
fawafaenety, wrer

3mefiy fgad), Wt y=dIRaT & amam, R g8 ¥wex =3 faceh

gxdel (g, Wel ua@iiRa, sRamen wife sidreH |

RSTRRER 381, Wl IAdIRdT, SIve Y, el |

AT |O U Td TMRIGR 8, Wl qFaINa], IR UHRE aRIo]T |
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B.A. (HONS.) MASS COMMUNICATION
U9 9 (Fifth Semester)
W—ﬂgﬂf (Paper-Fourth)

| Course Code: Course Title
BAMC-25504T Il GHABIRT
(Photo Journalism)
Credits: 04 | Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lecture: 60 Hours

Objective of the course:

e To acquire a basic working understanding of photo camera and its parts.

e To learn about various types of lighting and use of filters.
e To know basic terminology and concepts of composition.
e To know different types of lenses and their use.
e Understand the techniques of aesthetics for good photo.
D A
Course Content "
3BT EL T AFAR P G
Unit Topics No. of Lecture
1 | BRI UFRIRAE 3, aRWNT, Jg« U4 Cfdeifie [derd| g 15
RERT: YHT A1, GBI BT DIV, GHTY GAT |
Photo Journalism: Meaning, Definitions, Importance and Historical
development. Lighting Arrangement: Source of Light, Angle of light,
Light Controlling.
2 eficd AT U@ 9@ UHR| o AW, dss, cellhlel, 9H | 15
BISTITH! SUBT: HART T |
Digital Camera and its Types. Lens: Normal, Wide, Telephoto, Zoom.
Photography Equipment: Camera Sensor.
3 BICUTH: Bidhe e, IWAR, e e, S A fhee, BIGRT, 15
TRIUOR, M3uHel, fheex| HAINTH: @ T & NG I3 |
BT wife |
Photography: Focal Length, Aperture, Shutter Speed, Depth of Field,
Focusing, Exposure, 1SO, Filter. Composition: Elements and Rule of
Third. Camera Shots.
4 | DI TEEN, Biel BIeR, Bl R Yihal d |reawr-al, Biel 15

PR, BT UFGR @ 7| DI GADINGT W ThAIdb! BT TA |
IR & T9E Bl TAGK |

Photo News, Photo Features, Photo Editing: Process and
Precautions. Photo Caption, Qualities of a Photo Journalist. Impact
of Technology on Photo Journalism. Prominent Photo Journalist of
India.

v N
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Outcomes of the course:

On successful completion of the course, the student will be able to:

Understand the need and necessity of handling the different types of cameras.

Photo Journalism Historical development.

Lighting Arrangement: Source of Light, Angle of light, Light Controlling.

Apply the skills needed to use the different types of lens.

Analyze the principles of composition and framing in contemporary Photo Journalism.
Evaluate the use of digital photography and the various software’s used in photo
editing as a profession.

e Tl B el (List of Reference Books):

1- Monita Singh, Print Media and Photo Journalism, Centrum Press New Delhi.

2- Nathaniel Gaskell and Diva Gujral, Photography in India, Prestel Press, New York

3- Rayaz Hassan, Digital Photography , Book Enclave Jaipur, Rajasthan

4- Belt Angela Faris, The Elements of Photography understanding and creating Sophisticated

Images, focal press, 2012.

5- Fincher Terry, Creative Techniques in Photo Journalism, BT Batsford Ltd. London, 1980.
6- Kobre Kenneth, Phato Journalism The Professionals Approach, Focal Press Oxford, 2004.

7/=

Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

8- Sharma O.P., Hind Pocket Books {P) Ltd., New Delhi, 2001.

9- e-resources:

10- https://www.nationalgeographic.com/ebooklets/e_ultimate_photo_guide.pdff

11- https://the-photo-ebook.com/

12- https://swayam.gov.in/courses/5181-basics-of-photography

13. ¥ YT |, IS UFHINGT & HoT Ted, i ufsderd |, Reedieged ¢ el | 2007
14. gAY WY, BIS! THBIRT, ERAOT AR FHTeH, Gerpe |

15. = g I18d HIT B dh-1d UG FaIT, ot 24 dor srapred |

16. B0 Gritel BHAR A, BICATHT: Fell, TH-1F Ud TFTBIRAT, TR YHTL, TR |

% %k %k
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B.A. (HONS.) MASS COMMUNICATION
JaH EBReX (Fifth Semester)
UTYF—9S (Paper-Sixth)
YIAIf® (Practical)

Course Code: Course Title
BAMC-25506P IR
(Practical)
Credits: 04 Core Compulsory
Max. Marks: 100 Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60

Objective of the course:

To provide practical knowledge of -

e (Classified Advertisement

e Display Advertisement.

e Script Writing and Sound Production for radio.

e Television Script Writing and Sound & Video Production

IR AT
Course Content
EEOF] EINED oY / AdR B =T
(Unit) (Topic) (No. of lab/lecture)
1 ifiepet faeia= 14
Classified Advertisement
2 Horger fagmas 14
Display Advertisement
3 e & foy fasmo: Repe oRg= Td e gl 14
Advertisement for Radio : Script Writing and Sound
Production
4 | Tefifdee & fog g fpe oRgq iR &@afv @ 18
AT dred=r
Advertisement for Television: Script Writing and
Sound & Video Production

Outcomes of the course:

At the end of the course students will be able to understand-

e C(lassified and display advertisement.
e Script writing and sound production for radio advertisement.
e Script writing and sound production for TV advertisement.

o
: \
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HE® J=Il & ! (List of Reference Books):

1. George E. Belch and Michael A. Belch. Advertising and Promotion: An Integrated Marketing
Communications Perspective (6th Edition), Tata McGraw-Hill, New Delhi, 2003.

2. S.N. Murthy and U. Bhojanna. Advertising: An IMC Perspective, Excel Books, New Delhi,
2007.

3. Thomas C. O'Guinn, Chris T. Allen, Richard J. Semenik. Advertising and Integrated Brand
Promotion (4th Edition), Thomson, Ohio, 2007.

4. Baack Clow, Integrated Advertising. Promotion, and Marketing Communications (3rd
Edition), Pearson Education, New Jersey, 2007.

5. William D. Wells. Sandra Moriarty and John Burnett, Advertising Principles and Practice (7th
Edition), Pearson Prentice Hall, Upper Saddle River, NJ, 2006.

6. Philip Ward Burton. Advertising Copywriting (7 th Edition), NTC Business Books,
Lincolnwood, 1999.

7. Robert McLeish. Radio Production, Focal Press, 2005.

8. Carole Fleming. The Radio Handbook, Routledge, 2002.

9. Jan Maes and March Vereammen. Digital Audio Technology, Focal Press, 2001.

10. Tim K. Wulfemeyer. Beginning Radio: TV News Writing, Surjeet Publications, Delhi, 2005.

11. Carole Fleming. The Radio Handbook, Routledge, 2002.

12. Esta De Fossard. Writing and Producing Radio Dramas, Sage Publications, New Delhi, 2005.

\ f
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B.A. (HONS.) MASS COMMUNICATION

TOH HHRR
SIXTH SEMESTER
PE Bre | B o BIE BT A e | wfse
Course Course Name of Course Max Credit
Code No.
BAMC- g ARG SF URFART U4 IRERTT Al 100 04
25601T First e (25+75)
Indian Knowledge System and Tradional Folk
Media
BAMC- fgca ST T RIS ARG 100 04
25602T Second National and International Current Affairs (25+75)
BAMC- CRIR! STHHTEH oG 100 04
25603T Third Writing for Mass Media (25+75)
BAMC- =gl R aremga 100 04
25604T Fourth Cinema Studies (25+75)
BAMC- g9 PIIRES 100 04
25605P Fifth Practical
$ AT 500 20
Sub Total

S \//
Nl
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B.A. (HONS.) MASS COMMUNICATION
YGH TR (Sixth Semester)
UI9=—9YH (Paper-First)

Course Code: Course Title
BAMC-25601T ARAR §19 ORART Q4 IRAERETT |l A
Indian Knowdledge System and Traditional folk Media
Credits: 04 Core Compulsory
Max. Marks: 25-1A+75-EA Min. Passing Mark: as per as university rule

Total No. Of Lecture: 60

| Objective of the course:

o To impart the the knowledge about Society.
¢ To make them understand about Impact of Mass Media on Family Structure.
e To impart the the knowledge about Indian Social Structure.

» To impart the the knowledge about Role of Mass Media in Crime Control.

B G

Course Content

TS MibCd iR B Ho

Unit Topics No. of Lecture

1 ARGS9 UTRRT : 3, URWIN], SQuRON Ud QRifMe SMeR| S
X1 &7 UfEiRie faer, difsar § aRdy 91 RiER, F9R § 9RAg
T R TeH— AIRe® IRART U9 WA 1er 9 | 15
Indian Knowdledge System (IKS): Meaning, Definition, Concept and
Philosophical Foundation. Historical Development of Knowledge
Tradition, Indian Knowledge Heritage in Media, IKS in Communication
Context - Oral Tradition and Acient Educational Model.

2 YN 9Rd § GOR, RO 919 UOORT U9 9197 RN, UTEE 9Ra A
forger | 15
Communication in Ancient India, IKS and Language Traditions, Scientific
knowledge in Ancient India, IKS and Art: Natya Shstra, Dance, Music,

Theatre.
3 i Aremd - 37, fIuIydg, URHIYT, @ERIT U9 YR | T HarR |
<l HIEAH BT AP, b Aeqq H Hbfad Ud Al AT | 15

Folk Media: Meaning, Characteristics, Definition, Concept and Types.
Role of Folk Media in Rural communication, Semiotics & Cultural
Dimensions in Folk Media.

4 R B AP, AP WEFH b QAT W hEEel gE fSfoed
wenr B i@, (ivea gn # ae Al @ forg gAfaal Tl 15
FRITEAT | FOR 7 Afdear v8 e 9RAY 9 IR & aRued H |
Role of Doordarshan, Role of AIR and Digital Platforms in Reviving Folk
Media, Challenges and Opportunities for Folk Media in the Digital Era.
Ethics and Values in Communication from IKS Perspective.

ML s
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Outcomes of the course:

At the end of the course students will be able to understand-
e Concept of society, language and human society, socialisation, mass Media as a means.
e Vehicle of socialisation.
e Indian Social Structure.
e [ndian Social Structure.
¢ Role of mass media on culturalisation.
® Modernization and globalization.

RS TR I Al (List of Reference Books):

1. Martin, Judith N. and Nakayama, Thomas K. Intercultural Communications, Mc Graw Hill Education.
2. Shannon Ahrndt, Intercultural Communication, University of Missouri - St. Louis

3. Sf0 YT YT qvey, ARTHT (d W9, TGN YHRH, SATREIE |

4. Gfa =T 3, SHiRGfae HAR, fsm ST SN, IR |

'\-,. | f,f". W‘\ V‘A/:
D/ 0@
\%‘@ 4
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B.A. (HONS.) MASS COMMUNICATION
YGH §A%EX (Sixth Semester)
YIT9F—fgdiig (Paper-Second)

Course Code: | Course Title

BAMC-25602T T UG RIS STHATHAT RIS

National and International Current Affairs

Credits:04

Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lectures:60 {60 Hours)

Objective of the course:

To make the students knowledgeable about-

e Current issues of Indian Constitution and Indian Political system.
e Currentissues of Indian Economic system and Start-up India.

e National Education Policy-2020.

e Current issues related to the politics and economics of petroleum, hunger and poverty.

e Current issues related to United Nations.

Course Content

Unit

Topics

No. of Lecture

ARAY IOHfae T, d9e, fQum=adr v S9¢ 93| 9MiG
Hed— SiIfcare, &3are, AreIied], Teadars, STl Aoty |

Current issues of Indian Constitution, Indian Political system,
Indian Political Parties, Parliament, Legistative and its sessions.
Issues of Societies- Castism, Regionalism, Communism, Naxalism,
Child Lobour.

15

ARG s vl & RTINS Hoe | AR JAEDR,
AFAIRGR, Adears | e aRgea— rafrik IR, W@ 9Rd
M, 7% 39 3T, wrd—am 3w, sty fem Hifd—2020 |
TR v HY & g |

Current issues of Indian Economic system. Women Rights, Human
Rights, Terrorism. Development aspects- Atmnirbhar Bharat,

Swachha Bharat Abhiyan, Make in India, Start-up India, National
Education Policy-2020. Issues of Environment and Agriculture.

15

Mg FHGT § TRT TG e, YRd U4 WgE
g H Wl gewdr $1 Yqal| TRA &1 IR, gAscs
fdbireA, uifeera, TuTd, $iicidl g Hey qd & H1eF ar |

Current issues related to The politics and economics of petroleum,
Hunger and Poverty, Climate change and Global warming. India

and issue of permanent seat in the UN. India’s relations with US,
UK, Pakistan, Nepal, Sri Lanka and Middle East.

15

Yo T H ARd FHEHIRNG e | YW, Thed, fowd

15
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e fPRUe 3m=le Ud Irgved e |

Current issues related to United Nations. UNICEF, UNESCO,
World Bank, International Monetary Fund, World Economic
Forum, UNDP, WHO, WTO, SAARC, ASEAN, BRICKS, OPEC,
QUAD, Red Cross, Interpol, NATO, Non-Aligned movement &
Commonwealth Countries.

Outcomes of the course:

The student at the completion of the course will be able to:

e Current issues of Indian Constitution and Indian Political system.

e Current issues of Indian Economic system and Start-up India.

e National Education Policy-2020.

e Current issues related to the politics and economics of petroleum, hunger and poverty.
e Currentissues related to United Nations.

Suggested Readings:

Gy o
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B.A. (HONS.) MASS COMMUNICATION
TGH YHR (Sixth Semester)
YU (Paper-Third)

I Course Code: Course Title

BAMC-25603T | STTAETH o

l' Writing for Mass Media

Credits: 04 Core Compulsory
Max. Marks: 25-1A+75-EA Min. Passing Mark: as per as university rule
Total No. of Lecture: 60

Ejective of the course:

To impart the the knowledge about, Elements of Language.
To make them understand about Coding of Contents in Writing.
To impart the the knowledge about Feature and Articles Writing.

To impart the the knowledge about Media Reviews: Arts, Performing Arts and

Cinema.

B G

Course Content

Unit

SILED

Topics

TR DI o

No. of Lecture

G B T, oG W IAIAR] DI BB |

Elements of Writing, Coding of Contents in Writing.

15

RITHD oG @l [y (d Rigra, amexe & g4, g e,
FITSIHROT, R, A9y ud iy fAsiver, #ra, Ry, a@ |
Principles and Method of Creative Writing, Rules of Grammar,
Sentence Formation, Paragraphing, Narration, Adjective and Adverbs,
Tenses, Sequence, Logic.

15

G H NINHSAT © BIUR /®Udh, okd, HEchR, AUIRG o,
THNGl oEd, TF oEd, TEU ARGH B (AU GEER orEd,
gRMEEH & foly Rewe o)

Creativity in Writing- Feature, Articles. Interview, Business Writing,
Technical Writing, Letter Writing, News Writing for Print Media, Script
Writing for Serials.

15

faRe w1 @ <fég 99 & e /396 /ARl B fod o,
IATE dH1D, WISAT TNe: Hell, WRBIHT 3N Td R4 |

Writing For Special Interest Target Group Audience, Translation
Techniques, Media Reviews: Arts, Performing Arts and Cinema.

15

Outcomes of the course:

At the end of the course students will be able to understand-

\
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Historical Background of writing.

Elements of language, coding of contents in writing, language and communication.
Principles and method of creative writing.

Creativity in writing, script writing for serials.

Writing For special interest target group audience.

Translation techniques.

Media reviews: arts, performing arts and cinema.

[EAS U+ell & YA (List of Reference Books):

T, AR UeTaR, B o, Wy ok Ried, ITewr g
HeR et ARTar, f3d AT A ad i gd SeaRer el Ffedr v§ 9ug
TS R, AgATE AFifde— IMER HHed wgde fafcs

S T[T G I, THABIRCT A fdIa, MeTHE] b2

S, 0. AEcq@ifenT, Ared o ¥gar g fie Nfyar ¢s soagie Al sem, 73
foett

IV <Mferd, ST A e

Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi
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B.A. (HONS.) MASS COMMUNICATION
TBH JHEEN (Sixth Semester)
U q=a— i@%‘f (Paper-Fourth)

Course Code: Course Title

BAMC-25604T =T 3=

Cinema Studies

Credits: 04 Core Compulsory

Max.

Marks: 25-1A+75-EA Min. Passing Mark: as per as university rule

Total

No. of Lecture :60

Objective of the course:

To make the students knowledgeable about-

Origin and evolution of Cinema and Language of cinema.

Early Indian cinema, Parallel Cinema Movement and its Prominent Personalities.
Classical Film Theory and Contemporary Film Theory.

Digital cinema and Al based film making.

PIE AT
Course Content
ELaH ifs TR B o
Unit Topics No. of Lecture
1 REar & S vd faee @ iAW se8 W fefiea g a@ | 15

BA—HETH, SHEAR ARGH 3R GHENG §OR & w9 H R
3R P ugfoar|

Origin and evolution of Cinema: Lumiére Brothers to Digital Age. Cinema as
an art form, mass medium and Social Communication. Language of cinema:
Shot, Scene, Sequence, Frame, Mise-en-scéne, Film genres and narrative
styles.

URAS AR R{AT : TS 189 Bled 3R g hed T | Ihsal 15
g yqgE e wrfdl, <ifeda gd fged | IRdg R # fa
3R o, FAFR R arfelen R swe wiE Rl defg
fe=T =T : 1950 & TR dfhigs T |

Early Indian cinema: Dadasaheb Phalke and silent era. Studio era: Major Film
Companies, Talkies and Theatres. Music and Dance in Indian Cinema,
Parallel Cinema Movement and its Prominent Personalities. Popular Hindi
cinema: from 1950s to contemporary Bollywood.

AT fhen Rigia: s Qo (Jen ), g MSoReIgd 15
(diers), Terew e RivaRedrard) | THeety e Rigia:
R draiare, wieplie srage sfesm, el waear &
gfshar, FHE AR Izl o &T =R |

Classical Film Theory: André Bazin (Realism), Sergei Eisenstein (Montage),
Rudolf Arnheim (Formalism). Contemporary Film Theory: Feminist Film
Theory, Post-colonial Film Theory, Psychoanalytic Film Theory, Auteur
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Theory and Concept of Authorship, Ideology and cinema: Marxism, cultural
studies approach, Basics of film criticism; reviewing Vs analysis

eRtca Rmmr divweew, adere Weewem, ww@E fher  fammf,
Jedieeor iR R, gfeligs ok TREE R SidE wend &R
I Siex, I, O iR STeued |

Digital cinema: VFX, Virtual Production, Al based film making, Globalization
and Cinema; Hollywood, Asian Cinema (Korean, Japanese and Chinese), OTT
Platforms: Netflix, Amazon, Hotstar — content revolution, Documentary
cinema and new visual narratives, Representation: Gender, Caste, Class,
Minorities in Cinema.

15

Outcomes of the course:

At the end of the course students will be able to understand-

Origin and evolution of Cinema and Language of cinema.

Early Indian cinema, Parallel Cinema Movement and its Prominent Personalities.

Classical Film Theory and Contemporary Film Theory.
Digital cinema and Al based film making.

HEA® d=eli 3T Gar (List of Reference Books):

1.

2
3
4.
S

Film Art: An Introduction — David Bordwell & Kristin Thompson
What is Cinema? — André Bazin
Satyajit Ray: Our Films, Their Films

Encyclopaedia of Indian Cinema — Ashish Rajadhyaksha & Paul Willemen

Indian Film Theory: Perspectives — Various authors

Gharsh
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B.A. (HONS.) MASS COMMUNICATION
ToH AN (Sixth Semester)
YIYs— UTH (Paper-Fifth)
YIS (Practical)

Course Code: Course Title
BAMC-25605P PIRIRES
Practical

Credits: 04 Core Compulsory

Max. Marks: 100

Min. Passing Mark: as per as university rule

Total No. of Lecture: 60

Objective of the course:

To provide practical knowledge of -
e Film review and writing.
e Script Writing for Film.
e Script Writing for Short Film and Documentry,
e Writing for Current Affairs and others.

DI A
Course Content
ECar e W /TR B G
(Unit) {Topic) (No. of lecture)
1 fer el Ug oiad 15
Film review and writing
2 e & foy Repe olga 15
Script Writing for Film
3 e il Gd goafaa & fog b o 15
Script Writing for Short Film and Documentry
4 IS g, ARG M ORERI, AN, 15
anfefe, e onfe & foryg oraw
Writing for Current Affairs, Indian Knowledge

| System, Social, Economical, Political etc.

Outcomes of the course:

At the end of the course students will be able to understand-
e Film review and writing.
e Script Writing for Film.
e Script Writing for Short Film and Documentry.
e Writing for Current Affairs and others.

wEad el at Il (List of Reference Books):
1. Robert McLeish. Radio Production, Focal Press, 2005.
2. Carole Fleming. The Radio Handbook, Routledge, 2002.
3. Jan Maes and March Vereammen. Digital Audio Technology, Focal Press, 2001.
4. Tim K. Wulfemeyer. Beginning Radio: TV News Writing, Surjeet Publications, Delhi, 2005.

[}
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Carole Fleming. The Radio Handbook, Routledge, 2002.

Esta De Fossard. Writing and Producing Radio Dramas, Sage Publications, New Delhi, 2005.

Paul Chantler and Peta Stewart. Basic Radio Journalism, Focal Press, 2003.

Carl Hausman, Philip Benefit and Thewis B. O'Donnell. Modern Radio Production:

Programming and Performance, Cengage Learning, 2009.

9. StandingR. Alten. Audio in Media, Wadsworth, Cengage Learning, 2011.

10. Louie Tabing. How to Do Community Radio: A Primer for Community Radio Operators,
UNESCO, 2002

11. Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

12. 9o g Ran, IR 4 R

13. Ygga Rig, “RAT goiagife @ifean)

14. 3% sMaad Ta Y GAR, Sidslid AIfSAn 919, ad&arer U9 fafd, 9wd el uhe,

o \/

® N o

JZ_
—
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B.A. (HONS.) MASS COMMUNICATION

ITH AN
SEVENTH SEMESTER
DY BIS | BN 0 BIE BT A qUie | Wfec
Course Course Name of Course Max Credit
Code No.

BAMC- T =g AT SIeroll 100 04
25701T First New Media Technology (25+75)
BAMC- IFGIR T 9AR 100 04
25702T Second Visual Communication (25475)
BAMC- SRIE] Afzge Aifsar IRgw 100 04
25703T Third Global Media Scenario (25+75)
BAMC- I I—HeT oi@d U4 fadre 100 04
25704T Fourth E-Content Writing and Development (25+75)
BAMC- g9Hq IDIRED 100 04
25705P Fifth Practical
BAMC- T3H MY IR 100 05
25706R Sixth Research Project

gl AT 600 25

Sub Total

vk
— y
ﬁg =

Page 69 of 88




diogo (@) T FRgFETE

B.A. (HONS.) MASS COMMUNICATION
TH JAEX (Seventh Semester)
YT9T—UH (Paper-First)

Course Code: Course Title
BAMC-25701T - qfsar Saretiall
New Media Technology
Credits:04 ' Core Compulsory
Max. Marks: 25-1A+75-EA | Min. Passing Mark: as per as university rule

Total No. of Lectures:60 {60 Hours)

Objective of the course:

To provide knowledge of -

o New media and its Importance.

e Emergence and advantage of multimedia

e Online newspapers and its Limitations.

e Early Communication technologies and techniques

e Elements of Web newspapers and Report Writing, Editing for Web Journalism

Course Content

Unit Topics | No. of Lecture

1 qB-h BT ST | AGHRTH ThTd & AR e gRued |
IS—TS, AR Dad, BIgaN TSI |

Introduction of Information Communication Technology (ICT),
New Media Technology, Emergence of New Media Technology,
New Media Technology historical context in India. WI-FI, Wireless
cable, Fiber Optics.

15

3c¥AC U9 99 IMMfdbcaer BT Hol AER, Taciedl, Ty,
2 THENT, 99 1.0, 99 2.0 U9 99 3.0. UIcd, Iggd, T—GolU |
Basics of Internet and Web Architecture, HTTP, HTTPS, FTP,
Web 1.0, Web 2.0 and Web 3.0., Portal, YouTube, E-Newspaper.

15

3 gedne Il Ud Scxde ST, Uhdd, Holld UIRol, gafed
IRAfAEAT, AT aafadar, A arafawar, M gemn [5
JUSHRY, A TATeH e |

Internet TV and Internet Radio, Graphics, Live streaming,
Augmented Reality, Virtual Reality, Mixed Reality, Artificial
Inteligence tools. Google Analytics. '

4 qq93cd U4 $9b YPR, d9 SUGRY, ¥, ARd Aedd
HgeH, T4 o, $99, AEge— 59 Ao, Femad | 15
Websites & its types, Web tools, Blogs, Social Network Sites,
Search Engine, Email, Mobile 5G technology, Metaverse.
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Outcomes of the course:

The student at the completion of the course will be able to:

e The students will know about the fundamentals of new media.

e The students will know about the basics of new media technology.

e Students will be familiarizing with the new media.

e The students will get the knowledge about the various tools of news media technology.

Suggested Readings:

10.

11

12.
13.
14.
15.

16.

17.
18.

19.
20.
21.
22.

23
24
25
26

Bonime, Andrew and Pohlmann, Ken C. (1997). Writing for New Media: The
Essential Guide to Publisher Wiley.

Writing for Interactive Media. United States: Wiley. Prasad, S. (1993). Editors on
Editing/HY. National Book Trust.

Sunder, R., 2000. Computers Today Ed.2, John Wiley

Benedict, M., Cyberspace: First steps, ed. Cambridge, MA. MIT Press.

Chapman and Chapman, Digital Multimedia, Wiley Publication.

James C. Foust, Online Journalism: Principles and Practices of News for the Web.3
Scottsdale, AZ: Holcomb Hathaway.

Janet H. Murray, Hamlet on the Holodeck: The Future of Narrative in Cyberspace,
New York: Free Press, 1997

Macintosh, Advanced Adobe Photoshop, Adobe publishers.

Satyanarayana, R., Information Technology and its facets, Delhi, Manak2005.
Smith, Gene. Tagging: People-powered Metadata for the Social Web, Indianapolis,
Indiana: New Riders Press, 2008.

Ashwani Saith, M. Vijaya Baskar and V. Gayathri. ICTs and Indian Social Change,
Sage

Baym, Nancy K. Personal Connections in the Digital Age. Polity, 2010.

Eugenia Siapera, Understanding New Media, Sage, 2011

Fuchs Christian, New Media, Web 2.0 and Surveillance, lohn Wiley, 2011 28
Goldsmith, Jack, and Tim Wu., Who Controls the Internet? Illusions of Borderless
World. Oxford University Press US. 2006.

Kasturi, Suman and BobbyVardhan; Social Media, Connecting the World 24X7,
Dominant Publishers, 2017

Lev Manovich. The Language of New Media. Cambridge: MIT Press.2001

Narayan and Narayanan(Ed); Indian Connected: Mapping the Impact of New
Media; Sage, 2016

Simon Lindgren, Digital Media and Society, Sage, 2017

Tapas Ray, Online Journalism: A Basic Text, 2006

Vincent Miller. Understanding Digital Culture. Sage Publications, 2011.

Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

.19 &, Regr 7 Wi [T, "$eer Berica’, i ufeaae, ¢ faceh
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B.A. (HONS.) MASS COMMUNICATION
TH VAR (Seventh Semester)
yeI9I—fgdia (Paper-Second)

Course Code: Course Title

BAMC-25702T T%g GaIR

Visual Communication

Credits:04

| Core Compulsory

Max. Marks: 25-1A+75-EA

| Min. Passing Mark: as per as university rule

Total No. of Lectures:60 {60 Hours)

Objective of the course:

To make the students knowledgeable about-

e Scope and History of Visual Communication.

e Thearies of Visual Communication.

e Fundamentals of Design and Basics of Graphic Design.
e Infographics and Data Visualisation.

e FEthical issues in Visual Communication.

Course Content

Unit

Topics

No. of Lecture

YT FaR &1 31, GRATYT, SqURY, YBR, &3 U9 sfusd | g%
TAR Ud DI, Uhar Ud Afefdd & wu | g3Y HERdn
&I, HPbd Ud HpfahdT| g8 B YD1 gFBIRar s @
FARGH B &3 H |

Meaning, Defination, Concept, Types, Scope and History of Visual
Communication.Visual Communication as a Skill, Process and
experession. Visual Literacy: signs, symbols and semiotics. Role of
Visuals in journalism advertising and entertainment.

15

T HAR & Ng<— el g, WRawd, e g
PATCA| G2 Td IJT TV AR & g, deR
GIEEIISIT

Theories of Visual Communication- Gestalt Theory, Perceptual,
| Semiotics and Cognitive. Principles of Visual and other Sensory
Perceptions, Colour Psychology.

15

fESTTST &1 HeMd TSGR TR, S8 B Bearaar | [SSrg-
@ d@ ded, 39U, WY, HoR, IR, B sale | fEed B
g I audr, 9, digee, doid A /Iha sadne | fesmee
@ e mirs SR & e d@Arel, |y,
JYHI |

Fundamentals of Design: Definition, Centrality of Design.
Elements of Design: Line, Shape, Space, Colour, Texture, Form
Etc. Principles of Design: Symmetry, Rhythm, Contrast, Balance
Mass/Scale Etc. Design and Designers. Basics of Graphic Design:

Techniques, Materials, Tools.

15
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4 SPIUNGaE Td Siel fdoprdgore, faued @fce & fog
feftear Sudvww, g & fogee wgwsE (@ w=RE),
fagerergoRe # SWRd d9, 3 AR # Afdd 9|
Infographics and Data Visualisation, Digital Tools for Visual
Contant, Visual Persuation in Advertising, Emarging Trends in
Visualisation, Ethical issues in Visual Communication.

Outcomes of the course:

The student at the completion of the course will be able to:

Scope and History of Visual Communication.

Theories of Visual Communication.

Fundamentals of Design and Basics of Graphic Design.
Infographics and Data Visualisation.

Ethical issues in Visual Communication.

Suggested Readings:

1. Vijay Vinit {2025) : lournalism Al, Sarva Bhasha Prakashan, New Delhi
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Page 73 of 88




dovo (EIFE) W FRgeEE

B.A. (HONS.) MASS COMMUNICATION
T<H TR (Seventh Semester)
YY1 (Paper-Third)

] Course Code: Course Title

BAMC-25703T IRgs Afear uRgey

Global Media Scenario

Credits:04

Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lectures:60 (60 Hours)

Objective of the course:

To provide knowledge of -
The Course aims to provide an introduction about the concept and an overview about
contemporary issues of Global Media. This Course would also explain the role of international
communication in a global society and critically analyse ethic impact of various social and
political philosophies on the media.

Course Content

Unit

Topics

No. of Lecture

ARap AT F@ERET U Hewd | d¥ad AIfsdT URgEa: 3R,
f3ea, wia wd W (28) | gexde g H NS weOR, 3
fIeg o 1F HaR g (TS 3ms dial) |

Global Media: Concept and importance. Global Media Scenario:
America, Britain, France and SAARC. International communication

in the Internet age, The New World Information and Communication
Order (NWICO)

15

OIS GHNEAE, A9$d, gYER, df¥gs U™, dEdie!
Frafeers, Sieplae aHredre, PR TET |

Major theories: Modernization Theory, Dependency Theory, World
Systems, Structural Imperialism, Hegemony, Propaganda, Global
Village, Technological Determinism, Globalization, Cultural
Imperialism, Information Society.

15

IR MfsaT Fea, favg & gRig F9ER =, di¥dd THrEN
afafear: I, T, ey, Jfed, guesns, dideTs |

International Media Organizations, Popular Newspapers of the
world, Global News Agencies: TASS, AP, AFP, REUTERS, UNI,
PTI

15

UHRY Scgdd: QG 44l Ud el oo | fava & uf¥ig Yfear
@ SEIfE (e eas | ARaws FRedieRe, Aigide Havdl|
MRge wremg: JguA, e, few, TR @ s |

Broadcast Networks: Cable News Networks (CNN), British
Broadcasting Service (BBC) and Al Jazeera. Famous Radio and
Community Radio Networks of the World. Global Homogenization,
Cultural Hybridity. Global Organizations: UN, NATO, BRICKS,
ASEAN and OPEC \

15
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Suggested Readings:

1.

Alleyne M.O. (1997). News revolution: Political and economic decisions about
global information. New York: St Martin’s Press.

Mowlana, H. (1986) Global information and world communication: New frontiers
in international relations, New York: Longman

M’Bayo, R.T (Undated). Genesis of the New World Information order, In Peter
Nwosu, Chuka

Onwumechili and RitchardM’Bayo (Eds.). Communication and the transformation
of society, New York: University Press of America

Thusssu, D. K. (2006). International Communication: Continuity and change, New
York, New York; Oxford University Press

Gy
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B.A. (HONS.) MASS COMMUNICATION
gH J9EN (Seventh Semester)
W—agaf (Paper-Fourth)

Course Code: Course Title

BAMC-25704T F—dice o9 gd AN

E-Content Writing and Development

Credits:04

| Core Compulsory

Max. Marks: 25-1A+75-EA

| Min. Passing Mark: as per as university rule

Total No. of Lectures:60 (60 Hours)

. Objective of the course:

To make the students knowledgeable about-
e Definition, importance and types of E-content writing.
® Basics of Web writing and E-content writing Styles.
e Different Types of E-Content Writing and Develpomental issues.
e Translation Techniques and Translation for E-content writing.

Course Content

Unit

Topics

No. of Lecture

$-Plcc oEad Bl GRVY, 78 Ud YR | URWRSG U4 Jfarg
Biec oG § IR | TG H AT BT |

Definition, importance and types of E-content writing. Difference
between Traditional and Online content writing. Creativity in
Writing.

15

99 of@T B ol Od— WEKNIRU, BIgURIcid, THS3l heell
AR | AN HIfSTT dfce & JE¥gd A Wl 9
Tafai| $—die oEe et BiNd, gABe Ud HiFadere
sl

Basics of Web writing- Conciseness, Hyperling, SEO friendly
content, Stucture of Blogs, Articles, Web Copy and Social Media
Content. Merits. Essential rules and common mistakes of E-content
writing. E-content writing Styles: Formal, informal and
conversational tones.

$—dice ogd & f[Afdy yeR vd fde @ gea | fde & fog
HYS iR TGN =T H fFEivr| fde & faw e
e si<Ke, v@ Ava AT wen & foag faeg @
R IR TR BRAT |

Different Types of E-Content Writing and Develpomental issues.
Crafting engaging and informative blog articles for Develpoment.
Social Media Content for Develpoment, Creating development
related posts for various social media platforms.

15

ITATE TP S—FOC AGH B [0 IAE, (e i
qeel & foy Rvaea g3 & @ @ gar ThEIew |
I—Piec ogd B DIYA TG A | Afddpalr, dURISS G
fSRrea Bie Ve |

15
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Translation Techniques. Translation for E-content writing, Finding
reliable sources and gathering information of development issues.
Skills and responsibilities of E-content writer. Ethics, Copyrights
and Digital Content regulation.

Outcomes of the course:

The student at the completion of the course will be able to:

e Definition, importance and types of E-content writing.

e Basics of Web writing and E-content writing Styles.

e Different Types of E-Content Writing and Develpomental issues.
® Translation Techniques and Translation for E-content writing.

Suggested Readings:

1. Vijay Vinit (2025) : Journalism Al ,Sarva Bhasha Prakashan, New Delhi

Do
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B.A. (HONS.) MASS COMMUNICATION

ICH AR

EIGHTTH SEMESTER

B B | DN 0 B BT AW e | B |
Course Course Name of Course Max Credit
Code No.

BAMC- Yo AR A 100 04
25801T First Communication Research (25+75)
BAMC- [EGIR] T3NS, STHforod 100 04
25802T Second Al Journalism (25+75)
BAMC- GRIE IR ARPR, NS Td AR 100 04
25803T Third e (25+75)

Indian Government, Polity and International

Relations
BAMC- I STl Siefered 100 04
25804T Fourth Data Journalism (25+75)
BAMC- T WG (A8 d dwH, oy Ruid 100 04
25805P Fifth UTRY, e URATd oIgd, afehT
fafaferaram)
Practical (Citation and Referancing, Research
Report Formate, Praposal Writing, Working
Bibliography)
BAMC- A EERIE] 100 05
25805R |  Sixth Dissertation
$d AN 600 25
Sub Total
@W\/ﬂi\‘
U
Deaﬁ/ =~
Faculty of Humanities
Mga Windhyavasini Unigessity, Mirzapur
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B.A. (HONS.) MASS COMMUNICATION
3MTH JHLEX (Eighth Semester)
Y9F—UH (Paper-First)

Course Code: Course Title

BAMC-25601T TR M

Communication Research

Credits: 04 Core Compulsory

Max. Marks: 25-1A+75-EA

Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60 Hours

Objective of the course:

To impart the knowledge about basic concepts of Research.
To make them understand the need and role of Research.

To enhance the ability to recognize and analyze the problems in Society.

To learn about the various types of Research and Research Designs.
To impart the knowledge of ethical practices in Research.

A EGIGD

Course Content

TS | s

Unit

Topics

ARR B o

No. of Lecture

STTEER W e, GRHINT Ud YPR | dEliidh GedIv, SEar 2N
ufshar: o R &1 fRgiRer, At S, oY & 9gevd U9
JUHedr, =TRI b1 FuiRer g eier g |

Mass Communication Research: Meaning, Definition and Types.
Scientific Approach of Research, Process of Mass Communication
Research: Formulation of Research Problem, Survey of literature,
Objective and Hypothesis of Research, Deciding of Variables. Research
Design.

15

I sega fafY, svadvg fawevo fAfy | eifdwsT Fau9 & TG
3R A1 | el Ud S |

Method of Mass Communication Research- Survey Method, Sampling,
Observation Method, Case Studies, Content Analysis, Tools of Data
Collection and Sources, Questionnaire and Schedule.

15

Afpel fAzel¥or &I THAIDl: el v GRUGE | \iRkgaig
e, @i w9 |

Data Analysis Techniques- Coding and Tabulation. Statistical Analysis,
Central Tendency.

15

e NNT @ qeNEr aelaa 99 aRoae | aredd
fazeivor, =g wgfa |

Data Analysis Techniques- Coding and Tabulation. Statistical Analysis,
Central Tendency.

15

STET e, gd gd demaE AR oftore die, oy RaE /g
RAIe /<geny ug /g yev @ GO, 99 At g &, Afte

15

IS | S
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| Public Opinion Survey, Pre-election Studies and Exit Polls, Preparation
of Research Reports/ Project Reports/Dissertations/Thesis, Ethical
| Perspective of Mass Media Research.

Outcomes of the course:

At the end of the course students will be able to understand-

Meaning, definition and types of mass communication research.

Formulation of research problem and process of mass communication research
Survey of literature, objective and hypothesis of mass communication research.
Deciding of variables.

Research design.

Methods of mass communication research.

Data Analysis Techniques.

Perspective of Mass Media Research.

Preparation of research reports/ project reports/dissertations/thesis.

S Tl Bl '\T{ff (List of Reference Books):
1.

AN L bW

Roger D. Wimmer and Joseph R. Dominick. Mass Media Research: An Introduction (7th Edition),
Thomson Wadsworth Publications, 2003.

Arthur Asa Berger. Media and Communication Research Methods: An Introduction to Qualitative and
Quantitative Approaches, Sage Publication, New Delhi, 2000.

Susanna Hornig Priest. Doing Media Research: An Introduction, Sage, New Delhi, 2009.

Ranjit Kumar. Research Methodology, Pearson Education, Australia, 2005.

Kultar Singh. Quantitative Social Research Methods, Sage, New Delhi, 2007.

N. Narayanasamy. Participatory Rural Appraisal: Principles, Methods and Application, Sage
Publications, New Delhi, 2009.

C.R. Kothari. Research Methodology Methods and Techniques, New Age International Publishers,
New Delhi, 2004.

Roger D. Wimmer and Joseph R. Dominick. Mass Media Research: An Introduction, Thomson
Wadsworth Publications, 2003.

Rebecca R. Rubin, Alan M. Rubin and Paul M. Haridakis. Communication Research: Strategies and
Sources, Wadsworth Publishing, 2009.

10. Sherri L. Jackson. Research Methods and Statistics, Cengage Learning, New Delhi, 2009.

s9v TS AT, HifSaT oy, sRamon Wit ardreHr |

%wd; sk ok
- Deatr
Faculty of Humanities

Maa Vindhyavasiu niversity, Miruapur
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B.A. (HONS.) MASS COMMUNICATION
areH IR (Eighth Semester)
YTUI—fgdid (Paper-Second)

Course Code: Course Title

BAMC-25802T LSIFRREEIS

Al Journalism

Credits: 04 Core Compulsory

Max. Marks: 25-1A+75-EA Min. Passing Mark: as per as university rule

Total No. of lacture: {60 Hours)

Objective of the course:

To make the students practically knowledgeable -

e Understading the fundamentals of Artificial Inteligence in Journalism.

To provide skills of Al in News collection and writing.

L]
e To know the role of Al in News Room, Editing and Proof reading.
®

Legally aware to students about uses of Al in Journalism.

B | / Course Content
ELoF] EILEd

(Unit) (Topic)

e
(No. of lacture)

1 R gGHA : 3, TRWET, YHE ATURINY, UHR
Td SfaET| wang g § wHeRi Bl qfier| e
TFAGINGT H 99l wgfeqai, Qe uFdiNar Ao
HRA|

Artificial Intelligence: Meaning, Definitions, Key
Concepts, Types and History. Role of Journalist in
the age of Al. Emerging trends in Al Journalism,
Careers in Al Journalism.

15

2 TGHER P& H T3S YN, THRIR el ¢
SHHd IR TR & TS SUSRYI, Qg Harerd
T2y 99 AR G |

Al Aplications in News Room, Al tools for tracking
news trends and public opinion, Al powered fact
checking and verification.

15

3 AT FET 3 T TeE - §ERR, ok, Rue,
R, aifRea, iRl | weTes Td g RIET § vad
BT UG |

Al for Content Creation: News, Articles, Reports,
Images, Audio, Videos. Uses of Al in Editing and
Proof reading.

15

4 | YT B IR & folY Uallg, JATHdllsd G
Pl TBR M S g WIS FT ITART| NS
ffer wd fS™erR wig ;. uReRfar wd Ser
YA |

Al for Audiance engagement, Using Al to manage
online communities. Ethical consideration and
responsible Al: Transparency and Data Privacy.

15

G
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Outcomes of the course:

At the completion of the course, students should be able to:
Know about fundamentals of Artificial Inteligence in Journalism.

Skills of AI in News collection and writing.
Understand the role of Al in News Room, Editing and Proof reading.

Legally aware about uses of Al in Journalism.

WIS U=l B Gl (List of Reference Books):
1. Automatic the News - Nicholas.
2. The Future of Journalism in an Age of Al - Seth Lewis (Ed.).

Articles & Reports:

1. Reuters Institute Digital News Report (Annual).

2. JournalismAl (London School of Economics)

3. Tow Center reports (Columbia University)

4. Vijay Vinit {2025) : Journalism Al, Sarva Bhasha Prakashan, New Delhi

e ¥ /L/
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B.A. (HONS.) MASS COMMUNICATION
ITH FHEX (Eighth Semester)
YeA9A—cig (Paper-Third)

Course Code:

Course Title

BAMC-25803T

(Indian Government, Politics and International Relations)

Credits: 04

| Core Compulsory

Max. Marks: 25-1A+75-EA

| Min. Passing Mark: as per as university rule

Total No. of Lecture: 60 Hours

: Objective of the course:

To make the students knowledgeable about-
Indian Constitution and it's characteristics.

Nature of Party System.

The Electoral System, Secularism and Communalism in India.

Brief Study of International Relations

B A
Course Content
EGaH Eilbcg AR B G
Unit Topics No. of Lecture
1 ARG Hiou ud I|a [ARNad, 9Ra | g Wil & 2 15
® e R I99 UG g, R TR W IS, GO 09, ERANR
wq Aifear ey |
Indian Constitution and it’s characteristics, Issues in Governance at
State and Central Level of State Autonomy in India, Politics at the
District Level, Panchayati Raj, Government and Media Relation.
2 | SolT ARl Bl Ypld, Y NI <ol U9 YW & T, bg gd 15
g # WRGR o vd FTAuoel w) Sl & g
Nature of Party System: Main National Parties and Regional Parties,
Effect of Parties on the Formation and Working of Governments at
the Central and the States.
3 | Ag ggeRd, HRd H Ul (ARUSTdT Ud Eimeridha—aHedr U4 ygi, 15
B Iog Hewl R A= mart & Rud @faae)
The Electoral System, Secularism and Communalism in India-
Problems and Trends, Reports (Recommendations) of Various
Commissions on Centeral-State Relationship.
4 | IR el & GiAW eggd, WRa Bl fdow A, gArsds 15

(TSR @ S+b ®rd, 83T Gied, R, |id, Si—20

Brief Study of International Relations- Foreign Policies of India, UK,
USA, Russia, UN and Its Agencies and Their Functions, Regional
Organisations such as ASEAN, SAARC, G-20.

G
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Outcomes of the course:

After completion of the course the students will be able to understand-

¢ Indian Constitution and its characteristics.

e Issues in Governance at State and Central Level of State Autonomy in India.

Nature of Party System: Main National Parties and Regional Parties

The Electoral System

Foreign Policies of India, UK, USA, Russia, UN and Its Agencies and Their

Functions, Regional Organizations such as ASEAN, SAARC,

e Organization of Islamic Corporation, G-20, Indian Relation with China, Pakistan,
West Asian Countries and Africa.

WEAS Tl DY A (List of Reference Books):

1. Aiyer, V. Mass media law and Regulation in India. AMIC publication.

2. Bandopadhyay,P.K. & Arora, K. Journalistic Ethics.

3. Basu, D.D. Press law. New Delhi: Prentice hall publication.

4. K.M. Shrivastava, Media Ethics, Veda to Gandhi & Beyond, New Delhi: Publication Division,
MIB.

5. Trikha, N.K. Press Vidhi, Varanasi.: Vishwavidyalaya Prakashan.

6. Marilyn, JM .TV news ethics. New Delhi: Focal press.

7. Singh,S..Janmadhyam Kanoon Evam Uttardayitva

8. Venkateswaran, K.S. Mass Media law and Regulations in India, Published by AMIC

9. Mass media Law and Regulation in India AMIC publication

10. Clifford G. Christians,Mark Fackler,Kathy Richardson, Peggy Kreshel and Robert Woods, Media

Ethics: Cases and Moral Reasoning, 2015

11

Edward S Herman and Noam Chomsky, Manufacturing Consent: The Political Economy of Mass

Media, 2010

12
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.

Fortner, R.S. and Fackler Mark; The Handbook of Global Communication and Media Ethics, 2011
Media, Press and Telecommunications Laws, Eastern Book Company

Paranjoy Guha Thakurta, Media Ethics: Truth Fairness and Objectivity, 2011

Plaisance, P.L; Media Ethics: Key principles for Responsible Practice, 2013

Report of the Press Commissions, First and Second

Almond G. A and Powell G. B, 1996, Comparative Politics, New York City, Little Brown & Co.
Almond G. A. and Verba S., 1963, The Civic Culture, New Jersey, Princeton University Press.

Ball Alan R., 1971, Modern Politics and Government, London, Macmillan.

Blondel Jean, 1973, Comparing Political Systems, London, Weidenfild & Nicolson.

Charlesworth James C., 1973, Contemporary Political Analysis, New York, The Free Press
Deutsch Karl W., 1963, The Nerves of Government, New York, The Free Press.

Easton David, 1971, The Political System, New York, Scientific Book Agency.

Lipset, Seymour M., 1960, Political Man, New York, Vakils, Feffer & Simons.

Pye Lucian and Verba S(ed), 2016, Political Culture & Political Development, New Jersey Princeton

University.

26.

Rowe Eric, 1970, Modern Palitics: An Introduction to Behaviour and Institutions, London, Routledge

& Kegan Paul.

27.

28.

VarmaS. P., 1975, Modern Political Theory, Delhi, Vikas Publication.
Eric B. Shiraev and Vladislav M. Zubok : International relation
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B.A. (HONS.) MASS COMMUNICATION
ICH THEEN (Eighth Semester)
ye9z—7qef (Paper-Fourth)

Course Code: Course Title
BAMC-25804T STl SiHforod
Data Journalism
Credits: 04 | Core Compulsory
Max. Marks: 25-1A+75-EA | Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60 Hours

Objective of the course:

To provide knowledge of -

e To introduce students to the fundamentals of Data Journalism.
o To skills students for Data based storytelling.

e Understadings of Visualization of Data.

BIE AHIT
Course Content
EEaH e AT BT G
(Unit) (Topic) {No. of lacture)
1 STeT GABIRAT: 31, URATT, IERYd AHaRI g9 15

SfABME | ST WERAl, Tl & YPR U A
IYHIT | TRERNTT UG STeT TFH1IRar H ek |
Data Journalism: Meaning, Definitions, Basics and
History. Data Literacy, Types of Data and Key
Tools. Difference between Traditional and Data
Journalism.

2 AIoT=® Sl & Fd— RPN Uided, 3RS, 15
IR RGN TTEl, TN SET Ud I | Sel
UHY Bl uREE Eredr, RERINGRE S

Sources of Public Data- Government Portals, RTI,
Non-government Data, Census Data and others.
Introduction of Data Format: CSV, XLSX, JSON.

3 ST HYY, fq2elVol Ud geuic-: Qagel Ud TTdl 15
e &1 TN | SET SUGRU BT UREd, HHEG
FRAT, Bicd G4 GRUlag AR AP | BRI
% foq |ifEsd! &1 g 9 | SeaIeTd HAT arad
& g, geied & [V Sfed gd I and |
Data Gathering, Analysis and Visualization: Uses
of Excel and Google Sheets. Introduction to Data
Tools, Sorting, Filtering, Pivot Tables. Basic
Statistics for Journalist. Principles of Visual
Storytelling, Do's and Don'ts of Visualization.

4 | STl BAT oG, SIeT JMURG HAYTFE ddR BRI, 15
| A& BATH H SIET BT Ul Rl SIel
JMUIRT &M ara| FHIes Ud Hag— | Sier
Aferdar vd fawran|
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Writing Data Story, Building a Narrative using
Data. Integrating Data into Multimedia Storytelling,
Data Driven Storytelling. Editing and Verification.
Data Ethics and Privacy.

Outcomes of the course:

On successful completion of the course, the student will be able to:

Understad fundamentals of Data Journalism.
Know about Data based storytelling.
Know of sorting, filtering, writing and Visualization of Data.

Hed Ui DI qAT (List of Reference Books):

User Guide for Excel and others Data Tools Software.

Gray, J., Chambers, L., & Bounegru, L. (2012). The data journalism handbook: How
journalism can use data to improve the news. "O'Reilly Media, Inc.".

Bounegru, L., & Gray, J. (2021). The data journalism handbook: Towards a Critical Data
Practice (p. 415). Amsterdam University Press.

Vijay Vinit {(2025) : Jaurnalism Al ,Sarva Bhasha Prakashan, New Delhi

Hermida, A., & Young, M.L. (2019). Data journalism and the regeneration of news.
Routledge.

Tong, J. (2022). Data for Journalism: Between Transparancy and Accountability. Taylor &

Francis.
Gt

—
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B.A. (HONS.) MASS COMMUNICATION
ICH WAvEX (Eighth Semester)
YgYI—9=9H (Paper-Fourth)

Course Code: Course Title
BAMC-25805P PID(IRED
Practical
Credits: 04 ) Core Compulsory
Max. Marks: 100 Min. Passing Mark: as per as university rule

Total No. of Lab Periods: 60 Hours

B IR

Course Content

TGS UG gy, I RUE Yrey, I YA oI, i S feraums!

Citation and Referancing, Research Report Formate, Praposal Writing, Working Bibliography

@W\\ /: A :}ﬂ% /
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